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“ ”
If a picture is worth a thousand words, what is the value of 

a graphic? As we explain on page 34, Neopost and Pitney 

Bowes have just introduced new corporate identities – in the 

case of Pitney Bowes, for only the third time in its 95-year 

history. The revamps have been implemented to reflect 

the changing role of mail in the communications mix and 

the possibilities for greater personalisation and targeting 

offered by digital channels, as the concentric rings of the 

new Pitney Bowes logo make clear. It always takes time for 

new identities to bed in, but in their different ways the new 

logos of the North American and European market leaders 

successfully link their heritage in mailing with their growing 

expertise in digital communications. 

Just as it is in the printer industry, the focus for mailing 

companies is now on the document rather than the method 

of distribution. Small businesses need to start thinking in the 

same way. Too many still rely on postal communications when 

email would be a much better option. The Business Info editorial 

department – like every tenant in its building – receives regular 

messages from its landlord through the post. In 2015, it seems 

incredible that administrative processes, such as arranging office 

inspections or warning of maintenance programmes, should be 

communicated in this way. Email would be cheaper and much 

more convenient.

In other areas of business, paper communications still has big 

benefits. Royal Mail MarketReach has released new research 

showing the continued importance of mail in people’s hearts 

and minds. It found that multi-media campaigns including mail 

were 27% more likely to deliver top-ranking sales performance 

and 40% more likely to deliver top-ranking acquisition levels 

than campaigns that don’t include mail. The challenge for 

businesses is to decide which documents to send electronically 

and which in hard copy. With a solution like Neopost 

Neopreference (see page 32), there is even the option to do 

both depending on customer preferences.

James Goulding, Editor, jamesg@binfo.co.uk
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The City of Linköping in Sweden has granted planning 
permission for the world’s first vertical greenhouse/office 
block, with construction due to start later this year. 

The result of a collaboration between Plantagon 
International,  SWECO, Tekniska Verken and The City of 
Linköping, the Plantagon Greenhouse will be 60 metres high 
and feature a 16-storey office building on the inside and 
space for urban agriculture on the outside. 

Owe Pettersson, COO of Plantagon, which is occupying 
one floor of the building, said: “Behind the greenhouse façade, 
it’s a regular office building that can be used in many different 
ways, like a hotel, office or school. The Plantagon Greenhouse 
will be a model for the whole world to demonstrate that you 
can actually grow food efficiently and safely in a large city.”

The Plantagon Greenhouse will connect to the district 
heating plant in Gärstad and a nearby biogas plant, giving 
it access to excess heat and carbon dioxide. Waste from the 
greenhouse will be used in the biogas plant.
www.plantagon.com 

Top of the Apps 
The main app trends of 2014, 
according to The App Annie Index 
2014 Retrospective:
n Facebook Messenger, WhatsApp and 
Facebook were the most downloaded 
apps of 2014, worldwide and in the UK.
n Match.com was the top UK App in 
terms of UK revenue, followed by Skype. 
n Google Play apps were downloaded 
more, but iOS generated over 70% more 
yearly app revenue than Google Play.
n Revenue from the iOS App Store was 
approximately 2.9x Google Play revenue 
for 2014 in the United Kingdom.
n Yearly combined iOS and Google Play 
revenue in the United Kingdom grew by 
approximately 30% in 2014.
n Yearly combined iOS and Google Play 
downloads in the United Kingdom grew 
by approximately 5% in 2014.
n The top 10 travel and transportation 
apps grew by over 30% in downloads, 
driven by ride-sharing businesses like 
Uber.
n Japan, South Korea and the US 
collectively generated more revenue 
than the rest of the world combined.
n The mobile video streaming app 
category, which includes companies like 
Netflix, grew by 44%.

The full report can be downloaded from 
http://blog.appannie.com.

agenda
Putting offices to work

Printing money 
Businesses that charge for monthly 
paper bills and statements are adding 
mark-ups of as much as 442%, 
according to Keep Me Posted, which 
campaigns to protect consumers’ 
right to choose how they are 
communicated with.

Its analysis shows that customers 
are being charged up to £1.90 for a 
hard copy bill/statement that costs only 
35p-65p to produce and send. 

In the worst case scenario, i.e. 
charging £1.90 for a 35p communication, 
the mark-up is almost 4.5 times the true 
cost (£1.90-0.35p = £1.55/.35 = 4.42).
www.keepmeposteduk.com

I love it when you call me names 
The term ‘tech geek’ is no longer the put-down it 
once was. According to the latest Crucial.com Tech-

Know Meter Survey, 
58% of Americans now 
consider the term to be 
complimentary. Almost 
half of women (45%) 
view tech entrepreneurs 
as ideal spouse material, 
compared to just 5%  
who would pick out a 
football player. Six out of 
10 think tech geeks have 
the earning potential to 
become billionnaires. 
www.crucial.com

Healthy business  
The search is on for Britain’s Healthiest 
Company 2015. VitalityHealth (formerly 
PruHealth) and Mercer are looking for the UK 
business that has done most to look after the 
health and well-being of its staff.  

The competition is open to companies with 
at least 50 employees and will survey lifestyle, 
behavioural and clinical risk factors, such as 
weight, diet, exercise, smoking, alcohol intake, 
stress, cholesterol, blood glucose levels and blood 
pressure, as well as how often people attend health 
screenings to monitor and understand their health.

For Britain’s Healthiest Company 2014, the 
University of Cambridge and RAND Europe 
surveyed 25,000 employees from 82 companies 
and found that there was a strong link between 

lifestyle risk factors, employees’ health and their 
performance at work.

The survey found that nearly two thirds (62%) 
of employees had a minimum of two bad lifestyle 
choices and that sick leave and presenteeism 
(working while unwell) were costing companies, 
on average, 7.7% of their yearly wage bill.

Chris Bailey, head of corporate consulting for 
employee health and benefits at Mercer, said: 
“The results from the last two years of Britain’s 
Healthiest Company suggest that organisations 
investing in the health of their employees are 
rewarded with a competitive advantage. The data 
shows that, of the 2014 participants of Britain’s 
Healthiest Company, the top 20% healthiest 
companies had 37% less ‘lost productivity’ than 
the survey average.”
http://britainshealthiestcompany.co.uk/ 

Who’s going my way?  
Liftshare, the UK’s largest car share 
site with 420,000 plus members, has 
launched an iOS app to simplify the 
matching of drivers with people in need 
of a lift. Drivers can post details of their 
car journeys with just a few taps, while 
those who need a lift simply have to 
enter a destination to see who is going 
their way. Passengers can choose a 
driver using in-app messaging, verified 
profiles and user reviews. Once their 
selection is made, they can confirm 
payment with one tap.
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TAILOR MADE OFFICE HARDWARE AND SOFTWARE OUTPUT SOLUTIONS

WHEN IT COMES TO PRINT SOLUTIONS 
FEW SUPPLIERS HAVE A PRINT SOLUTION 
AS ALL-EMBRACING AS UTAX

New Twitter Icon

 @UTAXUKLTD

 UTAX-UK-LIMITED

 UTAXUKLTD

‘Partnership’ – the basis of our co-operation with our partners 

IF IT  WORX,  IT ’S

Scan2OCR, 
Convert scans 

to PDF

Protect 
sensitive printed 

documents

Electronic 
archiving 

Follow-me-printing, 
Scanning menus, 

OCR Document reader, 
auto-email dispatch 

Streamline your 
print network 
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AD TOSHIBA

Introducing Toshiba’s new A4 series - a range of printers and 
multifunction systems, both monochrome and colour, all in a 
compact desktop device.

Ideal for workgroups with demanding standards, who require 
feature rich and easy to use devices, delivering reliability across 
the business. In addition, embedded solutions enhance workflow 
efficiencies and help reduce waste and save costs. 

All the models meet the increasing demand for responsible 
usage of resources and comply with the strictest 
environmental standards for a greener tomorrow.

It’s not only printing that counts.

toshibatec.co.uk  I  01932 580183 
togetherinformation.co.uk  I  info@toshibatec.co.uk

TO PRINT
TO OPTIMISE
TO SAVE

Toshiba A4 Devices Advert - Jan 15.indd   1 12/12/2014   13:25:19
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This spring sees the opening of the £16 million 
West Lakes Village at Butlins in Minehead, Somerset. 
The site includes 117 spacious new chalets 
surrounded by lakes, greens and communal gardens 
that Butlins Conference & Events is promoting 
as ideal accommodation for business events and 
conferences held at the main resort. The chalets 
combine a colourful, retro design with modern 
appliances and complimentary Wi-Fi.
www.butlinsevents.com

Where business 
meets pleasure 

Social media cuts  
both ways 
Trawling job applicants’ Facebook, 
Twitter and LinkedIn pages for evidence 
of inappropriate behaviour is now 
a standard part of the recruitment 
process, warns health and safety law 
consultancy Protecting.co.uk.

Its survey of 550 managers with 
responsibility for recruitment found that 
74% of recruiters admitted to looking at 
the social media profiles of candidates and 
existing employees. 

More than two thirds (68%) have 
rejected an applicant on the basis of what 
they saw there and one in four (24%) has 
warned an existing employee over their 
social media presence.

Social media profiles can also be an 
asset if they demonstrate qualities that 
might not be apparent  from an application. 
Fifteen per cent of respondents said they 
were suspicious of people that didn’t have 
a social media presence.   
www.protecting.co.uk

The next generation 
While most organisations are still trying 
to understand what makes Millennials 
tick, Global Messaging has been surveying 
Generation Z – those born after 2000 – to 
learn about their habits and aspirations.  
It found that:
• 81% use some kind of social media;
• 72% want to start their own business;
• 25% left Facebook in 2014;
• 66% list gaming as their main hobby; and
•  On average they have an attention span of 

eight seconds.
Full findings and advice on how to market 
to this age group can be found at www.
globalmessaging.co.uk/index.php/beyond-
facebook-market-new-generation

One billion and counting
The number of smartphones shipped worldwide 
passed the 1 billion mark for the first time last year.  
According to mobile analyst firm Jupiter Research, 
smartphone shipments grew 29% to 1.2 billion 
units in 2014. This includes record sales of 74.5m 
iPhones in Q4, up 46% on the same period in 2013, 
which helped Apple achieve 
a market share of 15% for 
the whole year. In contrast, 
Samsung  reported its first 
annual earnings decline in 3 
years, as its market share fell 
from 30% of shipments in 
2013 to 25% in 2014.

• Please sponsor me 
• Happy birthday
• Introducing new starters
• The printer has broken down
•  There is going to be a fire 
alarm

• Secret Santa
•  Congratulations for ‘a job 

well done’
•  Can everyone chip in for a 

whip around please
•  Someone has left their car 

lights on
•  Debates over the 

temperature of the aircon

• Sweepstake for the lottery
•  Sweepstake for the Grand 

National
• The toilet is blocked
•  Food has gone missing from 

the fridge
• The fridge needs cleaning
•  Who has left their 
photocopying on the 
photocopier?

• Ran out of milk
•  Has anyone seen my 

building pass?
•  Someone is blocking me in 

in the car park

•  Someone has stolen my 
stapler/calculator etc.

•  Whose turn is it to make 
tea?

•  There aren’t any tea bags/
coffee left

•  Someone has stolen my 
mug

•  Someone has used my 
favourite mug

• The bins need emptying
• Dishwasher needs empting
• There isn’t any toilet roll left
•  Anyone got the keys to the 
pool car?

The e-mails you hate to receive 
Headset specialist Sennheiser has worked out that every year the average UK office worker 
receives 1,728 pointless emails. Here are some of the messages that people find most annoying:  

Have you got the face for 
success?
Forget about nominative determinism – 
the influence of someone’s name on their 
career choice – how someone looks is just 
as likely to have an impact on their career 
progression.

Research by Dr Dawn Eubanks at Warwick 
Business School suggests that leaders in certain 
fields are being selected in part because their 
face fits the stereotype of their profession.

In a series of experiments designed to find 
out whether it is possible to identify which 
industry someone works in from their facial 
characteristics (excluding hair), participants 
successfully picked out leaders from business, 
sport and the military but found politicians 
harder to categorise.

Dr Eubanks believes this process could also 
heavily influence leadership selection.

She said: “Our findings imply that within 
business, military and sport, individuals who 
achieve the highest positions of leadership 
share common facial features that distinguish 
them from leaders in other domains. The 
most plausible explanation, in our view, is 
that leaders are being selected, at least partly, 
according to how they look.

“The research suggests the ideal face of a 
leader extends beyond fitting the correct ‘type’ 
but needs to fit the industry or profession as 
well. That is, leaders may benefit not just from 
having competent or attractive looking faces, 
but also from having facial features that ‘fit’ 
a certain stereotype uniquely associated with 
their particular domain.

“In fact, just having facial features that 
make one look like a good generic leader might 
not be sufficient to reach the most prestigious 
leadership positions in a domain; one may 
also need to possess facial features that 
stereotypically ‘fit’ the leaders in that domain.

“These findings are particularly noteworthy 
for those involved in leadership selection 
decisions. It is important to not let implicit 
biases get in the way and ensure that there is a 
rigorous selection process in place.”

The research study The many (distinctive) 
faces of leadership: Inferring leadership 
domain from facial appearance by researchers 
Christopher Olivola of Carnegie Mellon 
University, Dr Eubanks of Warwick Business 
School and Jeffrey Lovelace of Pennsylvania 
State University was published in The 
Leadership Quarterly.   www.wbs.ac.uk

The BlackBerry Passport

Noteworthy findings: Dr Dawn Eubanks
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IPSE, the Association of Independent 
Professionals and the Self-Employed, is 
calling on the Government to provide 
improved access to workhubs, broadband 
and 4G coverage so that  those working 
independently have the infrastructure 
they need to flourish.

The representative body for the UK’s 
self-employed freelancers, contractors, 
consultants and independent professionals 
says such measures are easy to implement 
and would be relatively cost neutral.

Simon McVicker, director of policy and 
external affairs at IPSE, said: “Without 
collaborative working space and effective 
broadband and mobile coverage the self-
employed will not be able to exist and 
prosper as businesses.”

McVicker argues that councils should do 

much more to enable empty premises to 
be converted into workhubs, for example by 
extending permitted development rights and 
100% business rate relief to workhubs.

He said: “Community workspaces enable 
the self-employed to build networks, share 
contacts and work collaboratively. Despite 
this, operating costs are high and those using 
workhubs are essentially paying business 
rates indirectly, while other small businesses 
are exempt. Extending the 100% business 
rate relief to workhubs will ensure the self-
employed who use workhubs are offered the 
same incentive to grow their business.”

IPSE is also calling on the Government 
to improve the UK’s communications 
infrastructure. Its recommendations include 
a commitment to a maximum ratio between 
the fastest and slowest broadband speeds 

to address the growing urban/
rural divide;  accelerated 4G 
roll-out through mast-sharing; 
and free WiFi on all trains for all 
passengers.
www.ipse.co.uk

IPSE calls for investment in workhubs

Avanta Serviced Office Group is trialling 
a ‘sound room’ in its Warwick Street, 
Covent Garden, Devonshire Square and 
Hammersmith offices. The Avanta Sound 
Room created by The Sound Agency 
and Adair Acoustic Design uses ambient 
noise to neutralise office distractions 
and enable people to concentrate.

Julian Treasure, chairman of The Sound 
Agency, said: “Noisy workspaces may need 
damping down to the ideal level of 45-55 
dB, while very quiet spaces may need 
masking sound to create some privacy 
and reduce distraction when colleagues 
take calls or converse. Masking sounds 
are typically low density, requiring little 

attention, and pleasing to work in. Examples 
could be birdsong or gentle flowing water.” 

To coincide with the launch of the 
Avanta Sound Room, Avanta has released 
the results of a poll of 1,000 office workers 
showing that 80% are regularly distracted 
by noise, with 31% choosing to work from 
home or a local café or library to escape 
from it. It claims that noise can reduce 
productivity by up to 66%. 

The Avanta Sound Room is the latest 
multi-sensory workspace created by Avanta. 
Previous examples include the Avanta 
Aroma Room and the Avanta Light Room, 
which is now being re-introduced at the 
request of customers.   www.avanta.co.uk

Running a business
The internet-connected Desk Treadmill from NordicTrack 
enables corporate and home-workers to incorporate 
movement into their working day. When you feel like 
exercising, just unfold the treadmill, which can be done 
without disturbing material on the desk surface, set 
the incline at up to 10% and start walking/running at 
speeds up to 10 mph. The desk height can be adjusted 
to accommodate sitting, standing and walking/running 
positions.   www.NordicTrack.com

A sound solution to the problem of office noise

No substitute for business 
insurance 
Direct Line for Business is warning home-based 
businesses to make sure they have appropriate 
insurance cover, following research showing 
that 145,000 home-preneurs are under the 
misconception that their home insurance policy  
will cover commercial activities. 

The insurer points out that while standard home 
insurance might cover office equipment, it will not 
necessarily cover stock stored at home. Nor will it 
cover loss of earnings due to an insurable event, such 
as a fire or flood, or public liability in case a customer 
is injured on their premises – one in seven home 
businesses say they receive clients at home. 
www.directlineforbusiness.co.uk/business-insurance

More WiFi please 
ZyXEL has added its voice to those calling for improved 
communications infrastructure in the UK, following a 
pan-European study which found that UK workers were 
struggling with poor connectivity even when at work.
The SMB Connectivity Report states that more than 
three quarters (78%) of UK workers experience 
connectivity problems in the workplace. Almost 
two thirds (65%) have no wireless internet at work 
compared to one third of employees in the Netherlands.
ZyXEL argues that providing WiFi at work enables 
employees to work on their own devices and when 
away from their desks, benefitting productivity and 
employee satisfaction.

ClubRooms are a network of 
spaces created by The Office 
Group where freelancers, 
mobile workers, start-ups and 
small businesses can work and 
meet in a way that suits them. 
www.theofficegroup.co.uk



PANASONIC KV-S10X7 MULTI-DOCUMENT, 
MULTI-TASKING COLOUR SCANNERS
If you want to save time and increase productivity, the new compact KV-S10X7 range from 
Panasonic is the ideal solution. With enhanced scanning speed and paper feed capability,
multiple size and material scanning in one, and one-touch functionality for a vast array
of documents, it’s the very latest in scanning technology.

Get high-speed, high-performance results today.
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COLOUR SCANNING

For more information, please visit
business.panasonic.co.uk
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Readers may not be aware that in 2011, the government set aside 
£100 million for an Urban Broadband Fund (UBF) to initially create 
ten ‘SuperConnected Cities’ across the UK. This was followed in 2012 
with an additional fund of £50 million for a ‘second wave’ covering a 
further twelve cities to benefit from this programme. 

Supported cities include Aberdeen, Belfast, Birmingham, Bradford/
Leeds, Brighton and Hove, Bristol, Cambridge, Cardiff, Coventry, Edinburgh, 
Derby, London (including Croydon, Enfield, Redbridge, Sutton, Westminster), 
Londonderry/Derry, Manchester/Salford, Newcastle, Newport, Oxford, 
Perth, Portsmouth and York.

The scheme remains open until 31 March 2015 and provides up 
to £3,000 towards business customer installation costs for Ethernet 
connections in the 22 cities. To be eligible, a business must have less than 
250 employees, a turnover of less than £40 million, and require a circuit 
which is 20Mbps or faster.

The Ethernet connectivity services covered by the scheme provide a 
dedicated high speed, uncontended, full duplex symmetrical bandwidth 
solution that has lower overhead, greater throughput and higher reliability 
than all broadband (ADSL/SDSL) services. This makes the service highly 
attractive to business users requiring high quality, resilient connectivity for 
Voice over IP and other unified communication applications including SIP 
trunks.

Ethernet is excellent at providing secure and stable internet 
connections, making it the best solution for accessing data storage services 
and applications in the cloud. Ethernet over fibre is definitely the gold 
standard of high quality internet connectivity and is something that every 
business that depends on an internet connection should consider. Fibre 
Ethernet for direct internet access is the optimum solution for businesses 
that have mission-critical applications requiring high bandwidth, including 
financial businesses, advertising agencies, the print and graphics industry 
and professional service providers like legal and accountancy practices.

Spitfire is one of only 20 vendors, out of 400 participating in the 
‘SuperConnected Cities’ programme, that can pre-approve application 
vouchers under the scheme. In practice, this means that customers 
applying through the scheme for an Ethernet installation grant do not need 
to get competitive quotes for installation work or local authority approval, 
as Spitfire can authorise the whole installation process.

The ‘SuperConnected Cities’ programme has been hugely successful 
and it is a great opportunity for business customers in major metropolitan 
areas to benefit from Ethernet connectivity. But with the scheme due 
to end by April, this window of opportunity is about to close and, with a 
general election in May, its future is uncertain. We know from experience 
that once customers install Ethernet they are able to access a range of 
cloud-based services, such as hosted telephony, storage and applications, 
that cut costs and raise productivity. So business users should investigate 
this time-limited government scheme while there’s still time.
For more information visit www.spitfire.co.uk

by Tom Fellowes, Sales Director of 
Spitfire Network Services

There’s still time to take 
advantage of the 
Government-
backed Ethernet 
scheme

The Spitfire Communications Column

agenda

Application convergence, the cloud, mobility and social 
technologies are transforming web conferencing, resulting in 
ground-breaking technology shifts that are empowering users 
with greater productivity benefits, Frost & Sullivan claims in a 
new report, Analysis of the Global Web Conferencing Market.

In 2013, the total web conferencing market, including software as 
a service (SaaS) and on-premises solutions, grew 10.5% to $2 billion. 
Frost & Sullivan expects continued growth at a CAGR of 8.8% until 
2018 when the market is expected to be worth $3.05 billion.

SaaS, which contributed 83% of total web conferencing revenue 
in 2013, will remain the dominant model. However, there is expected 
to be a shift from ‘vanilla’ web conferencing solutions to all-in-one 
collaboration solutions that offer screen sharing and desktop video as 
standard features, along with file sharing and content management.

Frost & Sullivan Unified Communications & Collaboration 
Industry Director Roopam Jain said: “Convergence is leading to the 
emergence of all-in-one virtual workspaces that offer always-on 
messaging, instant voice, video, web multipoint meetings and content 
sharing in a team-centric space. Built on the premise of continuity 
of collaboration even after the meeting has concluded, these virtual 
workspaces are expected to become a central repository for contacts, 
meetings and content, making 
collaboration solutions stickier.”
www.frost.com

UK businesses in dark over new  
EU security rules
One in three organisations in the UK, Germany and France doesn’t 
fully understand the impact of new EU security rules and 39% 
have not yet implemented appropriate compliance measures, 
warns cyber attack prevention specialist FireEye.

A report by FireEye, Mixed State of Readiness for New Cybersecurity 
Regulations in Europe, found that many businesses have grasped the 
potential impact of neither the Network and Information Security (NIS) 
directive, which comes into force this year and imposes new security 
and incident reporting requirements on a broader range of private 
sector companies, nor the General Data Protection Regulation (GDPR), 
which is due to be finalised in early 2015 and come into force in 2017. 

Businesses are critical of the level of support provided ahead of 
these changes, with 60% complaining that they have been given little 
or no guidance and 64% describing the additional expenditure on 
hardware and software needed as a challenge.

Even so, FireEye warns that lack of preparedness for the new rules 
could be costly, as NIS proposes to increase the maximum penalty for 
serious breaches of new data protection regulations to either €100m 
or 5% of an organisation’s annual global turnover.

Richard Turner, VP EMEA of FireEye, said: “The past year has shown 
that breaches are inevitable as hackers continue to evade security, 
and the EU directives are an important step toward addressing these 
threats. Organisations need to ensure that they have the capabilities to 
detect, prevent, analyse and respond to breaches in a timely manner.”
www.fireeye.com

All change in web 
conferencing

Mobility is transforming web 
conferencing. Photo shows the 
Timba Table and Timba Stool 
designed by Pearson Lloyd for Bene. 
Timba is designed to stimulate 
creative co-operation and dynamic 
teamwork.   www.bene.co.uk
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Cover Story

For over 25 years UTAX (UK) has 
been helping businesses with their 
print and document management 
requirements. The German-founded 
conglomerate offers a wide range 
of printers, scanners and multi-
functional devices (MFDs) that are 
renowned for their high performance 
and superior reliability, alongside 
an ever-evolving suite of software 
solutions that are designed to help 
businesses maximise efficiencies.

“Print and document management is 
becoming smarter, providing added value 
to businesses through the integration 
of user-specific software solutions that 
increase efficiency and reduce manual 
admin processes,” explains Paul Young, 
Head of Technical Services at UTAX (UK). 
“For example, end-users can introduce 
tailored document management 
solutions that optimise workflows by 
simplifying digital document handling 
and ensuring consistency across an 
organisation. It’s all about using software 
to maximise the full functionality of 
hardware – the best document solutions 
are the ones that tie excellent, relevant 
hardware together with solutions that 
make businesses slicker, more secure, 
mobile and, in an ideal world, save some 
money too.”

With a long and rich history in the UK, UTAX is synonymous with 
providing high quality tailor-made document print and management 
solutions. Paul Young, Head of Technical Services, explains how its 
range of software applications can improve business efficiency.

Are you looking to 
reduce your print 
overheads?

 It’s all about 
using software to 
maximise the full 

functionality of 
hardware 

www.binfo.co.uk

Paul Young  
Head of Technical Services 

UTAX (UK)
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Software that drives efficiency
While the UK economy is recovering, 
businesses still have a need to drive cost 
savings and efficiencies and this is at the 
heart of UTAX’s product development. 
As well as fully customisable HyPAS 
(Hybrid Platform for Advanced 
Solutions) software which allows for 
fully personalised one-touch document 
workflows, UTAX also offers ‘packs’, 
which are software solutions that 
encompass a range of products. 

Paul explains: “Our Productivity Pack, 
for example, with its Follow-Me-Printing 
helps to make queues for the printer 
and competition with colleagues for 
pole scanning position a thing of the 
past – along with the lost time and 
irritation this causes. Instead, print jobs 
are sent to a central spooler and called 
up from any output system using a PIN. 
With the UTAX Productivity Pack you 
can send prints from the office next 
door or the one upstairs, or even from 
an office in a different city, as long as 
it’s integrated into your network. This 
means documents are only printed once, 
reducing costs.

“Our Security Pack includes options 
to encrypt the information on a device 
to stop people from accessing it. After 
all, a photocopier is essentially a PC: it 
has a hard drive, it has memory and it is 
processing data that can remain on the 
machine and be vulnerable to cyber-
attack.”

Other solution packs include the 
Scan Pack which uses optical character 
recognition (OCR) to convert documents 
into new Word, Excel or PDF files that 
can then be edited, giving users and 
keyboards a rest; an Eco Pack which 
allows documents to be electronically 
archived and then found again quickly 
and easily, saving time and plenty of 
precious space; and the Easy Pack which 

improves the operation between work 
and HyPAS-enabled A3 and A4 MFPs 
without the need for expensive server 
hardware and additional printer drivers. 

Controlling costs
With value high on the agenda for 
businesses, Paul says those investing in 
new document solutions should ensure 
they look at the total cost of ownership 
where machine quality, consumable cost 
and service maintenance expenditure will 
really come into play. “When thinking 
about investing in new MFDs companies 
need to look at the ability of a single 
device or a fleet to contribute to cost 
savings and productivity with the use of 
high-quality and high-speed on-board 
scanners,” he says. “Most businesses 
can benefit from the introduction of 
document imaging or workflow software, 
using technology to digitise and 
distribute paper documents to generate 
a greater return on their investment.”

Then there’s the ability to control 
UTAX hardware in order to keep a lid 
on costs. For example, printing in colour 
is considerably more expensive than 
printing in mono, so why not control 
who and what can be printed in colour? 
What’s more, a number of UTAX MFDs 
come with three-tier printing, which 
allows you to save costs on colour 
printing. The cost of colour print is 
generally based on 20% coverage; 
however, if you’re printing a document 
with a small amount of colour you’ll 
still be charged the same high price. 
“The three tier system means that there 
are three billing options,” explains Paul. 
“Businesses can print out with up to five 
per cent colour coverage – or up to 20%, 
or more than 20%, and the costs reflect 
that. This is another way of controlling 
costs and another example of how UTAX 
is developing business-minded solutions.”

Paul concludes by saying: “Print and 
document management solutions can 
easily be tailored to suit particular needs 
and wants. It’s this flexible approach, 
using our suite of smart effective 
software solutions and high-quality 
hardware that can really help businesses 
of all sizes increase workflow efficiencies 
and cut costs. ”

If you’d like to speak to a UTAX 
Partner about the company’s range 
of products and services and find out 
how they can help cut your business 
overheads and improve efficiencies 
call UTAX (UK) on 01793 786008 or 
visit www.utax.co.uk.

Most businesses can 
benefit from  
the introduction of 
document imaging  
or workflow software...

01732 759725



www.binfo.co.ukmagazine14

AD OLYMPUS

The new DP-311 with  
easy voice recording,  
easy playback and  
easy search... 

Voice Recording, Made Easy

...and no 
tapes.
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I became a Google Glass Explorer on 
the 20th of December 2013.

After 13 months of wearing Google 
Glass every day, in six countries and 
on 54 flights, I can truly say that I 
understand Google’s wearable device 
and appreciate what an amazingly 
interesting, controversial and ground-
breaking piece of technology it is.

Firstly, let me say I’m a big fan of 
Google Glass – let’s just get that out 
there. I’m a fan, not because it is a 
wearable computer, but because it is 
a piece of kit that takes the internet, 
technology and a great point-of-view 
camera and kind of melds it with your 
brain.

The first month of wearing Google 
Glass was painful, actually physically 
painful, as my right eye adjusted to 
wearing the Glass, much like an army 
helicopter pilot must feel – but less cool. 

After a month, wearing a computer/
camera on my head started to feel 
normal, and I loved meeting strangers 
who stopped me in Tesco, on my weekly 
Easyjet flight to London, in fact just 
about everywhere I went to ask “What 
is it like?”, “Is it any good?” or “Are you 
filming me?”.

I learned that there are two types of 
people Google Glass gets attention from: 
1. genuinely interested gadget gear-
heads, who had a magical jaw-dropping 
experience when they tried it on; and  
2. those who think you are filming them 
and feel uncomfortable about it.

Only twice did I feel threatened – 
once when an employee in a German 
motorcycle dealership decided I was 
invading his privacy and would “punch 
me” for it, and once in Gatwick Airport 
when a fellow passenger possibly a little 
tipsy from her long-haul flight started 
shouting at me in the ticket hall for 
wearing Glass.

Overall, though, people just wanted 
to try Google Glass and were very 
gracious and polite about it, which was 

part of the fun. Around 200 people tried 
my Google Glass on, and around half of 
them were simply gob-smacked by the 
experience.

Elephant in the room
I always sensed there was an elephant in 
the room with Google Glass. At first,  
I thought it was cool, the way people did 
a double-take as I passed; that’s what 
it must feel like to be a Z list celebrity 
walking down Hampstead High Street, 
I thought. But Google Glass didn’t 
make me a celebrity; the only star that 
mattered was perched on my head.

New forms of etiquette were quickly 
learned with Google Glass, including 
propping the device on top of my head 
to avoid offending strangers. When I met 
other Explorers (which was only ever at 
Google or Glass meet-up events), I felt 
uneasy being looked at with a camera 
lens and began to appreciate why other 
people felt uncomfortable.

Google Glass has really broken 
boundaries; it feels like you are wearing 
a real life Star Trek device and has raised 
some important questions – Is it OK to 
wear technology with a camera on your 
head in public and be connected all day 
to your social media feed? Is it cool or 
just plain weird to stare into the space 
just above people’s heads when you 
receive a notification?

We did some really cool firsts with 
Google Glass at work – the world’s first 
point-of-view chef video (we pitched 
Jamie, but he turned us down only to do 
it later himself); the world’s first Google 
Glass trip to Morocco (great food); 
Monaco in a day (amazing views, but live 
streaming from a Penthouse 30 floors 
up was glitchy); and a family camel ride 
in the Canary Islands (for me, capturing 
images of my two young girls on holiday 
was one of the best experiences and by 
far the greatest benefit of Glass).

Somehow, I even managed to get 
driven through the Gumball Rally next to 

Steve Reilly, Europe’s most active Explorer, gives his verdict 
on the late, not much lamented Google Glass

Confessions of 
a Google Glass 
Explorer

a Russian Supermodel in a Lamborghini, 
much to the amusement of my lovely 
wife and children in the crowd. Time 
and again, I met amazing people simply 
because I was wearing a silly looking 
computer on my face.

Europe’s most active Explorer
Over the course of 2014, a weird thing 
happened. According to one of the 
Google guys, I became Google Glass’s 
most active European Google Glass 
Explorer (or most annoying, I’m not sure 
which). This is probably because there 
simply weren’t that many of us and I like 
a jolly and so took every opportunity to 
travel with Google Glass and find a new 
angle to apply it to. 

We Explorers were always a rare 
breed in the UK and, although the guys 
I met who participated in Google’s 
Beta programme were much cooler 
than me, their enthusiasm (which was 
generally huge) somehow didn’t seem to 
encourage others to buy the developer 
version of Glass.

Around 200 
people tried
my Google Glass 
on, and around 
half of
them were 
simply gob-
smacked by the
experience.
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And you don’t look cool. People 
aren’t staring because you look cool; 
they are staring because wearing Google 
Glass makes you look strange.

Since early 2015, I’ve started to wear 
Google Glass less. I’m once again happy 
to receive notifications on my phone 
and I haven’t been taking as many 
photographs with Google Glass. I wear 
contact lenses, so wearing Glasses is a 
bit silly, especially Google sunglasses, 
which just don’t look cool on me.

And the hardware needs work. The 
current Glass design is bulky; battery 
life is OK, but not great (up to three 
quarters of a day); and 4 of the five 
pairs I used had to be replaced due to 
small technical issues (Google service 
is amazing). Photographs do looks 
amazing, but video streaming and video 
in general could be much improved. But 
hey, it’s a prototype, so you make do.

Google Glass now feels a little dated. 
It’s incredible to think that in a year 
technology has moved on so much 
and that such an exciting and ground-
breaking device can date so quickly. 
My new Motorola 360 watch does the 
majority of things Google Glass does; 
Oculus Rift is much more immersive; 
and Microsoft’s new HoloLens visor 
combines both Glass and augmented 
reality technology, making it the 
ultimate wearable device and creating 
a new computing platform at the same 
time.

An amazing experience
Google Glass has been an amazing 
experience; it’s challenged norms 
and allowed Google and other tech 
companies to learn what is possible. 
Now the Google Glass Explorer 
Programme is at an end, and a new 
Google Glass V2 has been developed 
(most likely for commercial clients, I 
hear), Google and their competitors 
can focus on developing a more socially 
acceptable device that doesn’t freak 
people out so much and gives you a 
reason to stop staring at your screen 
whilst you stroll along the road.

So thank you Google for the 
opportunity to be part of what was an 
incredible, sometimes scary, but never 
boring, year. Google Glass is dead, long 
live Google Glass.

Steve Reilly is the CEO of VistaBee Ltd. 
VistaBee is the world’s first crowd-
sourced video platform for real estate 
and news. Clients include Zoopla 
Property Group, Newsquest, DC 
Thomson and Google.  
http://youtu.be/J8IoS65MtJ0  
www.vistabee.com   0800 88 24 072
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The digital currency Bitcoin has a 
growing number of supporters in 
business and government. Last summer, 
George Osborne set out measures 
aimed at making the UK a ‘global 
centre of financial innovation’, and a 
Chinese government official recently 
recognised Bitcoin’s potential. In the 
business community, Microsoft now 
accepts bitcoin as a payment method. 

Corporate treasury departments are 
unlikely to be so supportive of bitcoin –  
for a number of reasons:

Price risk: Bitcoins aren’t supported 
by derivatives markets, so any corporation 
that accepts bitcoin as a currency will 
experience price volatility on a daily basis 
without any means of protection against 
extreme losses in the value of its holdings;

Liquidity risk: A lack of supportive 
market infrastructure means that trading 
is likely to be in smaller quantities than 
corporates require on a daily basis. 
Exchanging large amounts of bitcoins 
could involve large bid/ask spreads, leading 
to a loss of value and/or the need for 
transactions to be spread out over a period 
of time, which would incur higher costs 
and greater exposure to price fluctuations;

Counterparty risk: As payment 
systems using bitcoin are currently 
unregulated and offer no guarantees, what 
recourse would there be if a large payment 
did ‘not go through’ and with whom 
would that recourse be? Even if there were 
recourse, treasurers require payments to be 
made immediately and be assured of their 
outcome.

Any one of these risks would be a 
concern for treasury departments charged 
with protecting their organisation’s cash 
holdings. All three together should set off 
alarm bells in even the most adventurous 
treasurer.

Minimising exposure
That said, if an organisation does decide 
to start accepting bitcoins, despite 
protestations from its treasury, there are 
steps that can be taken to ensure exposure 
is kept to a minimum.

Minimise holdings: Treasury should 
exercise efficient bitcoin management and 

Bob Stark, VP of strategy at Kyriba, 
advises businesses to treat bitcoin with 
extreme caution

Bitcoin: how to 
reduce the risks

...continued

only hold as many as are required to meet 
forecast bitcoin obligations. Holding any 
more will expose treasury to unnecessary 
price risk.

Back it up: Online wallets should be 
backed up and encrypted. Any passwords 
should be carefully stored; once a 
password is lost, it’s gone forever and no 
IT department can bring it back. Offline 
storage, such as a USB stick, should also 
be backed up and treated as if it were a 
physical wallet full of cash.

Avoid putting all eggs in one basket: 
Without the backing of central banks and 
with no protection against counterparty 
risk, a company could be left with nothing 
should anything go wrong with its bitcoin 
wallet, payments or exchange provider. 
When making large bitcoin transfers, 
consider spreading the risk through the use 
of multiple counterparties.

Stay abreast of regulations and speak 
with auditors: Bitcoin is a recent arrival 
in the corporate world and the regulatory 
landscape around it is still evolving. In 
the US, bitcoins have been designated a 
commodity, so any increase or decrease 
in price that occurs while an organisation 
holds bitcoins will generate capital gains 
or losses. Other markets have their own 
customs, so treasury should stay informed 
and keep up-to-date with developments.

Establish strong audit and controls: 
One of the inherent benefits (or 
challenges) of bitcoin is the considerable 
level of anonymity that it affords and 
the lack of audit trails. To counter this, 
treasurers should ensure that internal 
processes and audit trails are even better 
for bitcoin payments than for regular 
payments.

Bitcoin is currently a volatile currency – 
and one that treasurers should handle with 
extreme caution. In time, however, early 
adoption pains will be overcome and it will 
inevitably evolve into a legitimate financial 
tool.  Until that time comes, treasurers are 
advised to stay safe and remain cautious in 
all their dealings with bitcoin. 
www.kyriba.com

When making 
large bitcoin 
transfers, 
consider 
spreading the 
risk...
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Is your business spending too much on printer ink?

The price of ink has been rising for many years
Prices are set to increase even higher
Printer ink is more expensive than Champagne (per ml)
Costs can run in to hundreds of pounds annually
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*Based on a predefined number of cartridges
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Limit your exposure to future ink price increases
Budget more effectively
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RELIABLE. 
EFFICIENT.

DF-777 & DF-755
MANUAL OR AUTOMATIC TABLE TOP FOLDING SOLUTIONS

The DF-777 and DF-755 are the latest in the range of reliable and efficient 
folding solutions from Duplo. Specifically designed as entry level machines 
for the office, education, local government and quick print markets the 
folders run at speeds of up to 125 pages per minute with consistent folding.

For further information visit www.duplouk.com.



magazine01732 759725 magazine 19

innovations
Smart technology for business people in  

the office, at home and on the move

Portable video-conferencing  
for small meeting rooms
The new Logitech ConferenceCam Connect brings small and  
medium-sized meeting rooms for 1-6 people into the twenty-first century. 

The portable, mains- or battery-powered video-conferencing unit features 1080p video with a 
90-degree field of view, digital pan and tilt, 4x digital Full HD zoom and autofocus. It supports both 
mobile and USB calling and offers 360-degree full duplex audio with a range of 12 feet. 

ConferenceCam Connect works with any computing device that has a USB connection and with 
virtually any videoconferencing software, including Cisco Jabber, WebEx, Citrix GoToMeeting, Blue 
Jeans, Google Hangouts, Lifesize, Microsoft Lync and Skype, Vidyo, Zoom etc..

Connectivity options include USB, Bluetooth and near field communication (NFC), enabling 
Windows and Android users to connect to the unit wirelessly. They can also ‘screen-mirror’ 
presentations, spreadsheets, videos or Internet content from their mobile device to a TV screen via 
an HDMI connection.

Bill Haskins, senior analyst and partner at Wainhouse Research, said: “Our research points to a 
rise in open seating environments, shrinking conference rooms, more telecommuters and the use of 
a growing number of collaborative applications. The Logitech ConferenceCam Connect meets these 
challenges head-on by providing an intriguing combination of flexibility and portability.”

The Logitech ConferenceCam Connect has a suggested price of £449. 
www.logitech.com/connect

A Neit idea 
The Neit CardCase is a 
super-slim iPhone case 
with embedded card 
holder for credit cards, 
ID cards, train tickets 
and contactless Oyster 
cards. A spokesman 
for Neit said: “The CardCase puts everything you 
need to navigate modern life in the palm of your 
hand. No more rummaging through briefcases 
or bags, just a simple and efficient way to keep 
everything in one place.”   www.neitcase.com

All round protection
Vehicle tracking specialist Navman Wireless 
has launched an integrated vehicle tracking 
and camera solution that provides a 
‘seamless umbrella of preventive and 
protective technology’.

The Navman Wireless ‘360 Degree’ fleet safety 
solution integrates telematics, vehicle tracking 
technology and in-cab camera equipment to 
improve road safety, reduce insurance costs, 
enhance duty of care and provide protection 
against ‘crash for cash’ insurance scams.

Scott Hutchins, Navman Wireless VP sales 
UK & Ireland, said: “Prevention is better than 
cure, and using data from telematics and vehicle 
tracking software to help mitigate poor driving 
significantly reduces on-road risk, but when 
you are on the road you need 360 degrees of 
protection...The introduction of in-cab camera 
technology not only protects the driver and 
business from ‘not-at-fault claims’ but also 
enables us to offer a complete proactive and 
preventative solution that has the potential to 
deliver measurable improvements in accident 
and cost reduction.”
www.navmanwireless.co.uk

An Uber for temp 
recruitment 
Xpert Inventions has developed a new 
app, which it describes as an ‘Uber’ for 
the temporary recruitment industry, 
internal HR teams and companies that 
use temporary, shift-based staff and 
contractors.

TABS (Temporary Assignment Booking 
System) is a web- and mobile-based app that 
lets users send shift and job alerts and book 
staff in a just few clicks. 

Claimed benefits include reductions of up 
to 32% in operational business costs when 
dealing with shift-based and temp staff 
and time savings of up to 40% for in-house 
recruitment teams.

The App manages all aspects of the front 
and back office including communications, 
bookings, scheduling, timesheet management, 
accounting and compliance.

Key features include:
n  a geo-location and real time temp 

availability and search function;
n  temp assignment and job alerting/

acceptance to/from the agency or HR 
team’s candidate pool;

n  calculation of the quickest travel route and 
directions to the assignment; 

n  automated timesheet sign-off and 
approval; 

n  automated submission and approval of 
compliance documents; 

n  automated client billing and invoicing for 
agencies and freelance contractors; and

n  client/manager evaluation and rating of 
temporary staff and freelancers.
Chairman of Xpert Inventions Paul Excell 

said: “This is a game-changing yet very clear 
model. We customise the platform for any 
business or organisation, building in their 
search criteria and corporate requirements, 
then charge a monthly subscription based 
on the number of users per month. This is a 
nominal charge in comparison to the savings 
that will be delivered.”

He added: “Our customers will benefit 
as we further enhance the platform. We’re 
looking at biometric sign-off time sheets, are 
developing a ‘vend off’ solution, integration in 
external pay roll and accounting systems and 
other external and temporary staff loyalty 
rewards. No one else is doing this anywhere in 
the world.”   www.wearexpert.com

Snooze in comfort 
Nodding off on public transport is as inadvisable 
as it is inevitable. With the limited recline on bus, 
car, train and aircraft seats, your head is bound 
to fall forward, resulting in jerky, interrupted 
snoozing (and possibly snoring and dribbling). 
The crowd-funded Relax ALLY strap, which loops 
over the headrest and holds your head upright, 
provides a practical, albeit eccentric, solution to 
this problem.
www.relaxally.com
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MANUAL OR AUTOMATIC TABLE TOP FOLDING SOLUTIONS

The DF-777 and DF-755 are the latest in the range of reliable and efficient 
folding solutions from Duplo. Specifically designed as entry level machines 
for the office, education, local government and quick print markets the 
folders run at speeds of up to 125 pages per minute with consistent folding.

For further information visit www.duplouk.com.
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PC on a stick
Hannspree has 
introduced what it 
claims is the smallest 
computer on the market. 

The PC on a stick 
transforms any HDMI 
compatible display into a 
Windows 8 PC with touch screen functionality 
(for touch screen-ready displays). 

It also converts a large screen TV (HDMI) into 
a smart home media PC so you can watch full 
resolution HD movies and TV shows from online 
sources, play games or enjoy a photo slide show 
on a communal screen.

The ultra-portable PC features a Quad-Core 
Intel Atom processor; 2GB of DDR3 RAM; 32GB 
of  internal memory for storing music, videos, 
applications and other content; Bluetooth 
and WiFi connectivity; and USB and Micro-SD 
expansion slots.

It has an RRP £169.00 and is also available as 
an all-in-one PC bundle with some HannsG touch 
screen monitors.   www.hannspree.co.uk

Scheduled to be launched in August, The Egg 
is a personal web device that lets users store, 
share and secure videos, photos and other 
content without having to use cloud services. 

It provides an extension to storage on phones 
and cameras and acts as a self-configuring 
personal web server that enables users to share 
videos, photos, music etc. without resort to 
intrusive cloud-based services. 

Barry Solomon, co-founder of Eggcyte, which 
developed the product, said: “We believe the Egg 
is a disruptive technology that will make the web 
personal by putting the consumer in complete 
control of who sees their digital content and 
exactly where it resides.”

Small enough to hold in the palm of your 
hand, with 256GB of flash memory and a colour 
touchscreen, The Egg automatically imports 
photos, videos and other content from any device 
that has a USB port including iPhones, Android 
phones, SLR and GoPro cameras.

Content can be 
accessed remotely 
through a personal 
website – which resides 
completely on the 
Egg – or locally via Wi-Fi 
hotspot or USB cable, with 
password protection for security.    
www.eggcyte.com 

Egg ready 
to hatch 

HP shrinks desktop PCs
HP’s new Windows 8.1 Pavilion Mini 
Desktop and HP Stream Mini Desktop are 
stylish, energy-efficient alternatives to 
conventional desktop towers.

Mike Nash, vice president of product 
management, Consumer Personal Systems, HP, 
said: “The desktop tower PC continues to be a 
focal point in the home for sharing, creating 
and entertaining. The HP Pavilion and HP 
Stream Mini Desktops deliver the benefits of a 
traditional desktop PC in a package that looks 
good sitting on a desk and is small enough to 
fit into an entertainment centre.”

Just over 2 inches high and weighing 
only 1.6 lbs, the snow white, palm-sized HP 
Pavilion Mini Desktop draws up to 45 watts 
of power compared to 250 watts used by a 
typical tower PC. 

It provides up to 1 TB of storage and up 
to 8 GB of expandable memory and offers 
dual display support through DisplayPort and 
HDMI compatible ports. It comes with built-
in Wi-Fi and Bluetooth but does not include 
an optical drive.

The economical HP Stream Mini Desktop 
in vibrant blue features the same small and 
powerful format as the HP Pavilion Mini 
Desktop and comes with a 32 GB solid-
state drive (SSD) and 200 GB of Microsoft 
OneDrive Storage for two years. 

www.binfo.co.uk

Faster and more accurate
Grundig Business Systems has launched 
a new version of DigtaSoft Voice speech 
recognition with faster recognition, improved 
accuracy and a more intuitive user interface. 
Windows 8.x compatible, it is based on 
Dragon NaturallySpeaking Professional v13 
speech recognition software from Nuance. 
www.grundig-gbs.com/en 

Designed by Samsung 
specially for education
Unveiled at last month’s BETT show, 
the Samsung Galaxy Tab 4 Education 
addresses the unique needs of classrooms 
through a combination of durability, 
manageability and easy access to digital 
learning resources.

The 10.1in tablet integrates with Google 
Play for Education – an ever-growing 
selection of teacher-approved content – and 
allows the purchase of apps and content via 
a school PO with no need for a credit card.  
With a multi-window capability, two multi-
window supported apps can be open at once. 

Dual band Wi-Fi ensures that all students 
in a classroom are able to access the Internet 
at once, while NFC technology allows 
administrators to set up an entire classroom 
of tablets in minutes, not hours. Bluetooth 
4.0 offers convenient communication with 
wireless accessories. 

Other useful features include front and 
rear-facing cameras, a shock-absorbing rugged 
silicone case and durable Gorilla Glass.

Also unveiled by Samsung at BETT were 
the Gear VR virtual reality goggles for 
immersive learning and an 82in large format 
touchscreen display with integrated Magic 
IWB 3.0 software.    www.samsung.com
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Upgrade to SSD
PNY has introduced an SSD upgrade kit 
for PC and laptop users who want to take 
advantage of the benefits of solid state 
technology, such as almost instant boot 
times, faster processing speeds, quieter, 
cooler operation and lower energy 
consumption.  

The kit includes everything you need 
to migrate to SSD and re-install your 
entire system, including a mounting bay, 
screwdriver, full set of mounting screws, 
USB 3.0 external bay for easy system drive 
cloning and Acronis Image True HD software 
for cloning data, applications and operating 
system from an old disk to the new SSD.
www.pny.eu
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The multifunction watch 
The WATCH from ALCATEL ONETOUCH combines the look of a traditional 
watch with the multi-functionality of a smartwatch.

Available in a range of styles and finishes for men and women, the WATCH 
connects to Android and iOS smartphones via Bluetooth.

It has multiple sensors including a heart-rate monitor, an accelerometer, 
gyroscope, altimeter and e-compass that can be used to track sleep cycles, 

distances covered, steps taken and calories burned. 
When the smartwatch is connected to a smartphone, it alerts the user to 

call notifications and social media updates and vibrates if users stray too far 
from their phone.

Touching the WATCH’s screen activates a multimedia remote control that 
lets users control music, take pictures from their phone from a distance or make 
their phone ring in order to locate it.   www.alcatelonetouch.com

You’ve got it covered
A new service that aims to take the complexity out of 
managing, securing and updating multiple mobile devices 
in an age of choice for employees has been launched by 
Vodafone UK.  

Total Managed Mobility (TMM) enables large organisations to 
create a customised mobile device management (MDM) solution 
optimised for current and future needs.

Instead of selecting a single MDM product that attempts to 
cover all devices and operating systems or adding new solutions 
on an ad hoc basis, TMM offers a combination of MDM solutions 
in one portfolio, including Blackberry, Good for Enterprise and 
Vodafone’s Secure Device Manager (powered by Airwatch). 

David Langhorn, Head of Corporate and Large Enterprise at 
Vodafone UK, said: “Businesses are looking for a secure, simple 
way to manage all the mobile devices across all operating 
systems that their employees use for work, without having to 
purchase a new application every time a new device comes onto 
the market. That’s why we’ve launched the new TMM service – 
to give IT managers the peace of mind that they’ve got device 
management and security covered.”  www.vodafone.co.uk

Phablets hit the spot
The success of the iPhone 6 Plus highlights the 
popularity of smartphones with larger screen 
sizes. So successful are so called phablets that 
Juniper Research is predicting a three-fold 
increase in sales between 2015 and 2019, 
when smartphones with larger screens will 
number 400 million or 20% of all shipments. 
The bulk of these will be budget devices with 
screens of 5.5-6.9 inches. Tablets, Phablets 
& Hybrids: Ecosystem Evolution, Vendor 
Landscape & Forecasts 2014-2019 attributes 
the success of phablets to growing use of 
smartphones for content consumption and 
gaming.   www.juniperresearch.com

The BT elements 1k is ideal for anyone who needs to use 
a landline phone outdoors, from home workers with large 
gardens to car dealers with large forecourts, factory workers 
and even farmers. 

It has a range of up to 1,000 metres, is 
totally dust-proof and waterproof up to  
1 metre. 

Useful features include 
Nuisance Call Blocking, 
which lets customers block 
calls from international 
numbers, withheld 
numbers and unknown 
callers; a Do Not Disturb 
mode, which switches off the 
ringer for all callers except those 
specified as VIPs in the contacts list; 
and call barring to selected numbers, 
such as premium rate lines.    
www.bt.com/shop.

A landline made  
for roaming

The return of the QWERTY keypad
Surprising as it may seem, not everyone 
likes an on-screen keypad; there are still 
plenty who prefer buttons that you press. 

To meet their needs, BlackBerry has 
launched the BlackBerry Classic, combining 
the iconic QWERTY keypad design of the 
Curve and Bold with the speed and security of 
BlackBerry 10. 

BlackBerry executive chairman and CEO 
John Chen said: “BlackBerry Classic is the 
powerful communications tool that many 
BlackBerry Bold and Curve users have been 
waiting for. It’s the secure device that feels familiar in their hands, with the added 
performance and agility they need to be competitive in today’s busy world.”

The BlackBerry Classic has a three times faster browser than the BlackBerry 
Bold 9900, 60% more screen space, 50% longer battery life and a greater variety 
of applications.  

In addition to the QWERTY keyboard with trackpad and navigation keys, the 
phone has a 3.5in touch screen display, front- and rear-facing cameras and up to 
22 hours of battery power.   www.BlackBerry.com/Classic

UK patent for mobile number screening 
Cloud comms company Magnetic North has secured a 
UK patent on its Mobile Number Screening technology, 
which has been shown to increase mobile connect rates in 
outbound call centre campaigns by as much as 40%.

It does this by interrogating the network status of mobiles to 
identify the estimated one in three devices that are either turned 
off or roaming overseas. 

Eliminating time wasted calling such devices maximises 
agent talk-time and leads to increased sales and successful call 
outcomes. One customer making calls on behalf of Sky TV saw 
its talk time increase by over 35% after adopting the feature.
www.magneticnorth.com
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TransferJet for iOS
Toshiba has introduced a TransferJet adapter 
for iPhones, iPads and iPods. TransferJet is a 
close proximity wireless transfer technology 
offering simple connections and ultra-high-
speed data transfer between devices. Toshiba 
says that with TransferJet 100 MBytes of data 
can be transmitted in just three seconds. 

To use TransferJet, users need to connect the 
adapter to an iPhone, iPad or iPod Lightning 
connector and use the associated app to select 
the data file to be transferred. All they then have 
to do is touch their device against a receiving 
device also fitted with a TransferJet adapter. 

In addition to its iOS adapter, Toshiba has 
launched a second generation USB adapter for 
Windows and a MicroUSB adapter for Android, 
offering a 1.7 times faster transfer rate and 30% 
lower power consumption than previous models.   
http://toshiba.semicon-storage.com/ap-en/
contact.html

Against a backdrop of rapidly rising sales 
of solid state drives (SSD) in EMEA – up 
60% in 2014, according to Futuresource 
Consulting – Samsung has launched a new 
portable SSD drive for business travellers, 
creative professionals and content creators 
who need secure on-the-go storage.

An honoree for the 2015 International 
Consumer Electronics Show (CES) Innovation 
Awards, the Samsung Portable SSD T1 is 
available in capacities of 250GB, 500GB and  
1 terabyte (TB), weighs 30 grams and is 
smaller than an average business card.

Suitable for PC and Mac, it offers 
significantly better 

performance 
than 

traditional 
external 

hard disk 
drives 
(HDD), 
with a 

write speed up to 100 times faster than an 
external HDD and a data transfer speed up to 
four times faster.

Unsoo Kim, Senior Vice President of 
Branded Product Marketing, Memory Business 
at Samsung Electronics, said: “The Portable 
SSD T1 allows people to store their entire 
digital portfolio locally in one place, take it 
with them anywhere and have blazing fast 
access to their data, all without worrying 
about reliability or security. The Portable SSD 
T1 overcomes the drawbacks of alternative 
options on every major pain point, making it 
the next external storage device of choice.”

For security, the Samsung Portable SSD T1 
is password-protected and offers AES 256-bit 
hardware encryption. It has no moving parts, 
is shock-resistant up to 1500G/0.5ms and 
features Dynamic Thermal Guard to protect the 
drive and stored data in extreme temperatures.

Prices start at £154.79 including a three-
year limited warranty.    
www.samsung.com/T1 

Cleaning up
Laundrapp is a new on-demand, door-to-door laundry and 
dry cleaning service for Londoners. Accessed via an Android or 
iOS app, it collects, cleans and delivers anywhere in London, 
offering customers a smarter and simpler way to do their 
laundry and dry cleaning.   www.laundrapp.com 

SDHC with NFC
Toshiba has launched the 
world’s first SDHC memory 
cards with built-in Near 
Field Communication (NFC) 
technology, which allows 
users of NFC-enabled 

smartphones to see what’s 
stored on a card simply by 
holding their phone above it. 
The NFC-enabled Memory 
Card Preview feature displays 
up to 16 thumbnails of photos 
and the available storage space. 
NFC built-in SDHC Memory 
Cards are available with 
capacities of 8GB, 16GB and 
32GB.
www.toshiba.co.jp/p-media/
wwsite/index.htm 

Magnetic iPad mount
Woodford Design has completely redesigned its FridgePad magnetic 
tablet mount to ensure compatibility with the latest Apple iPad Air and 
Mini models, as well as iPad 2, 3, 4 and 7/10 inch tablets. 

The FridgePad 2 boasts several new features including a 360 degree spin 
function for landscape or portrait viewing, iPad case compatibility, fast-
tracked mounting and an ultra-secure slam-proof magnetic mount. 

Originally designed for use with fridges, the FridgePad works with any 
magnetic surface in the home, office or classroom. It retails for £29.99 with 
worldwide shipping.   www.woodforddesign.com

Keep medical records  
with you
The free Medelinked App for iPhone, iPad 
and iPod touch gives you peace of mind 
that should you need urgent medical 
treatment at home or abroad, your secure 
medical history can be accessed from 
your iOS device. 

The app lets you store medical details, 
including allergies, conditions, immunisations, 
medications and tests; images of scans and 
x-rays; and insurance and other documentation 
in the Medelinked Health Cloud. 

You have sole control over any 
stored information and can choose what 
information to make available in a password-
protected Emergency Records area that can 
be accessed by a chosen family member or 
colleague in the event of an emergency.

All angles covered
The Logitech AnyAngle protective case for the iPad 
Air 2 and iPad mini lets you achieve the optimum 
viewing angle whether you are lying down or sitting 
up, typing or reading thanks to a hidden hinge that 
holds the iPad at any angle within a 50-degree 
range. The Logitech AnyAngle is available in a range 
of colours.   www.logitech.com

Business card-sized SSD drive
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Four times the resolution 
NEC Display Solutions Europe has launched 
the MultiSync X981UHD, a 98-inch 4K UHD 
display for heavy-duty business or commercial 
use. The professional display, which is suitable 
for applications such as control rooms, life-size 
digital signage, medical review, conferencing or 
creative multimedia design, provides four times 
the resolution of full HD, upscaling content with 
lower resolutions. 
www.nec-display-solutions.com

NEC enhances ultra-short 
throw projectors 
NEC Display Solutions Europe has made 
four additions to its UM Series of ultra-
short-throw LCD projectors for schools 
and offices. 

The UM301W, UM301X, UM351W and 
UM361X offer significant improvements 
in performance and cost of ownership, 
including up to 3600 ANSI lumens brightness 
and an integrated 20W speaker – a 25% 
improvement over earlier models. 

Other useful features include two HDMI 
inputs, one of which supports MHL for the 
easier connection of smart devices, and a 
table-top projection capability that allows 
people to work on interactive tables.

All four models can be enhanced with 
Multi-Pen Interactivity, including touch 
support on the WXGA models. 
www.nec-display-solutions.com

www.binfo.co.uk

Colour shift
AOC is promoting its new anti-blue light 
and flicker-free 22- and 24-inch displays 
as safer alternatives to conventional 
screens. In particular, AOC says that its 
Anti-Blue Light technology can reduce 
harmful blue light by over 90% without 
affecting colour fidelity.  

It claims that excessive exposure to the 
blue light of display devices causes retinal 
stress, which is directly related to the forming 
of age-related macular degeneration, which 
causes deterioration or complete loss of 
central vision. 

Instead of using software or filters to 
block blue light, which could affect colour 
fidelity, AOC’s Anti-Blue Light E2276VWM6 
(£109) and E2476VWM6 (£129) monitors 
use special LED technology to shift the 
wavelength peak from harmful 450 nm to 
a safer 460 nm. This reduces harmful blue 
light by over 90%, whilst ensuring that just 
the right amount of blue light is emitted for 
accurate colour reproduction.

In addition to anti-blue light and flicker-
free operation the monitors deliver 1920 x 
1080 Full HD resolution,1 and 2ms response 
times and include an HDMI connector 
with MHL 2.0 (Mobile High-Definition 
Link) functionality that enables Android 
smartphone/tablet users to mirror the mobile 
display on a 22/24” monitor screen. 
www.aoc-europe.com

Nimbox Vault more secure  
than ever
Corporate cloud backup and file sharing system 
provider Nimbox has enhanced Nimbox Vault, which 
provides file backup, sync and share services via an 
online portal or through a desktop agent with end-to-
end encryption and an unmatched level of privacy.

The upgrade brings enhanced global file locking; the 
ability to configure backups of any folder on a PC or 
Mac from the ‘right click’ menu; customisation of email 
templates; and the ability to pause and resume sync on the 
desktop client. 

Another major new feature is a plug-in for Outlook 
that automatically converts files dragged and dropped 
into an email in Microsoft Outlook and sends them to the 
recipient via Nimbox Vault. An Attachment Policy tab can 
be used to configure additional settings.

A better IWB experience
An intelligent web application launched this week allows teachers and other users to develop, 
work on and share interactive whiteboard resources. 

WebWhiteboard replicates the functionality of desktop IWB software, but with the added benefit 
of platform agnosticism. This means staff can work on lesson materials using any internet browser, 
whiteboard hardware or tablet device and access content from anywhere, at any time.

Richard Jenkins, lead developer at Serenity Software, said: “Interactive whiteboards can be an 
exceptionally useful classroom tool. However, more often than not a constant flow of tech problems 
can make them more of a burden. Web Whiteboard aims to streamline the interactive whiteboard 
experience with an intelligent web-based application that’s compatible with almost any device.”

The application requires no software installation and has single annual fee pricing based on the 
number of enrolled students. Subscriptions range from £250 to £1,400.

According to the British Educational Suppliers Association, over 80% of primary schools and 99% 
of secondary schools now use IWBs.
www.webwhiteboard.co.uk/demo

New options for SMART kapp
SMART Technologies has expanded its SMART 
kapp digital capture board portfolio with a new 
84in model and a range of Premium Services that 
provide users of its premium app with enhanced 
functionality. 

Enhancements include additional security features 
and the ability to connect up to 250 concurrent remote 
participants and create password-protected reusable 
links for recurring or ad hoc meetings. 

The 84in version of SMART kapp extends the 
benefits of the technology to larger boardrooms, 
lecture halls and classrooms, where it can be used to 
capture, save and share work in real-time on any device, 
anywhere in the world. The 84in board costs £699 in 
the U.K.    
www.smarttech.com
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Total savings of up to £7,700!
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Cities vouchers worth up to £3,000

* Limited time only, 
conditions apply



www.binfo.co.uk

innovations 

magazine2820 magazine26 magazine

Enhanced  
personal 
scanner
The imageFORMULA P-208II is Canon’s new ultra-
compact, USB-powered portable scanner for travelling 
executives and home users.  

Replacing the imageFORMULA P-208, it has an enhanced 10-sheet 
automatic document feeder (ADF), double-sided scanning speeds of up 
to 16ipm and new CaptureOnTouch software boasting simpler operation, 
enhanced post-scan image processing and connectivity to popular cloud 
applications, such as Dropbox, OneDrive and Evernote. 

The P-208II is Windows and Mac compatible, includes standard ISIS 
and TWAIN drivers and is Kofax VirtualReScan (VRS) ready. 
www.canon.co.uk

Called to the bench
Designed for flexible, modern 
working environments, KI’s 
Work2 bench features a 
cantilevered design so that 
space remains unencumbered 
above and below the work 
surface. 

It is available with a range 
of options including height 
adjustability; sliding tops with 
easy access to cables and power 
points; oversailing worksurfaces 
that create more space for 
collaboration; and screens in a 
variety of styles, colours and 
materials. 

Made in the UK, Work2 
integrates seamlessly with KI’s 
portfolio of workplace furniture 
and storage.
www.kieurope.com

Inkjet all-in-one comes with its own 
hard disk
HP has turned its latest inkjet all-in-one into a document 
management system by supplying it with cloud-based Neat 
Smart Organisation System software and a 1TB local hard disk 
for file storage.  

The HP Officejet 8040 with Neat e-All-in-One is also eligible for 
HP Instant Ink, which provides just in time delivery of replacement ink 
cartridges and saves up to 50% on the cost of original HP supplies.

Neat software lets users digitise, organise and store office 
documents, business cards, receipts and other items. Digitised files are 
keyword searchable and can be accessed remotely from almost any 
mobile device. Files can also be exported to applications such as Excel, 
Quicken and TurboTax.

The HP Officejet 8040 comes with a range of new mobile features 
including in-OS printing – just select a file, choose a printer and hit 
print – and an All-in-One printer remote, which lets users manage the 
device from a smartphone or tablet.

The HP Officejet 8040 with Neat e-All-in-One Printer will initially 
be available in the US with a starting price of $399.

� Mainly made from forest thinnings from sustainable 
   forests and chippings from saw mills.

� Pulp and paper produced at the same site, minimising
   transportation.

� Surplus heat from production process is used to heat 
   over 3000 homes throughout the surrounding area.

� 0% CO2 emissions from fossil fuels during production

www.paper.co.uk

Carbon Capture

your orders today

exclusively through the 

Premier Paper Group

Think Green,
Think 

For more information or samples contact your local branch
or email marketing@paper.co.uk
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Be active!
As part of its mission to 
convert static desks into 
healthy, engaged and active 
workspaces, Humanscale has 
introduced the QuickStand 
height adjustable workstation.  

Designed to be attached 
to an existing fixed-height 
surface, QuickStand features 
independently adjustable monitor 
and keyboard platforms and 
a counterbalance mechanism 
that makes it quick and easy to 
alternate between sitting and 
standing. It is available for single 
or dual monitor configurations.

Also new from Humanscale 
is the Ballo stool created by Don 
Chadwick to promote balanced, 
active movement; and the Trea 
chair designed by Todd Bracher 
for use in collaborative settings.
www.humanscale.com

Zeta Specialist Lighting affiliate of  
Low Carbon Workspaces
Zeta Specialist Lighting, the Bicester-based developer and 
manufacturer of LED and solar-powered lighting systems, has 
become an affiliate partner of the Low Carbon Workspaces Project.

Funded by The European Regional Development Fund (ERDF) and 
delivered and managed in the UK by Ngage Solutions, the Low Carbon 
Workspaces Project provides match-funded grants of up to £5,000 to 
help pay for the installation of energy efficiency solutions, such as LED 
lighting, insulation and efficient glazing. 

Grants for initiatives that produce a quantifiable reduction in CO2 
emissions are open to SMEs in the South East of England (excluding 
London).   www.zetaled.co.uk  •  www.lowcarbonworkspaces.co.uk

Office Paper
The paper that plants trees

CARB
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DCO2

Helping create new native
woodland in the UK  by
supporting the Woodland Trust

High white, totally chlorine free
office paper

Carbon Capture - CO2 emissions
captured by planting trees

Produced to the most demanding
environmental standards

For more information please email
marketing@paper.co.uk or alternatively visit us at 

www.paper.co.uk
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Carbon neutral 
cloud services
Carbon neutral cloud services 
provider Skyscape Cloud 
Services Limited is helping 
public sector customers 
reduce their carbon footprint 
by automatically offsetting 
greenhouse gas emissions from 
their use of cloud services – at 
no extra cost. 

Every month, customers will 
automatically receive a carbon 
offset certificate confirming that 
an independent greenhouse gas 
assessment has been conducted 
and that carbon emissions resulting 
from their consumption of cloud 
services have been reduced to net 
zero through verified, high-quality 
carbon credits.

John Godwin, Head of 
Compliance & Information 
Assurance at Skyscape Cloud 
Services, said: “Moving to a 
virtualised cloud environment can 
help public sector organisations 
to use ICT more efficiently, 
enabling flexible working and 
transforming public services, 
whilst also helping to reduce 
greenhouse gas emissions. What’s 
more, the cloud also delivers 
reduced costs, quicker and easier 
procurement, higher availability 
and increased levels of security.”
www.skyscapecloud.com
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a print strategy 
for the future

Cashback for Canon printers and scanners

1. Ubiquitous Connectedness. With the number 
of mobile workers growing and flatter organisations 
relying on individuals’ expertise, mobile 
connectedness becomes key for smart enterprises to 
operate effectively. Employees can be anywhere and 
increasingly the company’s network becomes the 
organisation.

2. Smart Virtual Workspace. Virtualised 
infrastructures improve business continuity 
and protect mission-critical applications, while 
minimising capital expenditure and operating cost. 
Businesses are turning to hybrid cloud solutions to 
enable scalable business processes—using public 
clouds for less sensitive applications and private 
clouds for vital tasks.

3. Collaborative Communities. The current market 
necessity for swift responses to events and queries 
requires real-time interaction between employees 
wherever they may be. Smart enterprises are 
integrating Unified Communications & Collaboration 
(UC&C) functionality into their business processes 
and reinventing their customer engagement models.

4. Open Philosophies. To deal with the complexity 
of globalisation and competitive demands, a smart 
enterprise’s IT systems must be highly flexible and 
resilient and able to interoperate seamlessly with 
other disparate technologies and systems. This 
compels companies to integrate Open Architectures 
and Standards into their business.

5. Modular Services. Modularity of systems, 
applications and implementations enables 
enterprises to invest only in what they need at 
present, trimming up-front costs and leaving 
open the possibility of expanding or incorporating 
new technologies in the future. Enterprises seek 
simplicity, flexibility and high levels of scalability in 
systems and services.

6. Software Defined Anything. To deal with 
business dynamics, organisations should abstract 
the programmable software control plane from their 
hardware infrastructure. Software Defined Anything 
(SDx) provides improved standards for infrastructure 
programmability and data centre interoperability.

7. Business Continuity. It has become par for the 
course to offer services 24 hours a day, 365 days 
a year and across countries. IT managers need 
to protect data and applications from hardware, 
OS and application failures as well as sudden 
disasters. Services assurance will drive numerous 
virtualisation projects.

8. Contextual Analysis. Contextual data analysis 
provides new insights to guide public, private and 
business decisions. Enterprises are deploying Big 
Data projects to drive better business intelligence, 
product development and customer service. This 
includes data from mobile devices, social media, log 
files and emails.

9. Sense and Sensibility. Lower cost sensors and 
higher performance processing technologies are 
spurring data collection and information extraction 
across many sectors. Sensing, location detection, 
pattern recognition and data matching empower 
accurate and swift decision-making at the time and 
place of action.

10. Smart Society. Information and communications 
technologies are vital in ensuring energy efficiency, 
sustainable development, safety and security. 
Virtualisation, power-efficient equipment and smart 
distribution networks help enterprises save power, 
while real-time collaboration saves time and reduces 
the cost and scope of physical transportation.

To download the Smart Enterprise Trends whitepaper 
in full, please visit www.nec-smartenterprise.com

A new whitepaper from NEC Enterprise Solutions highlights the 
top 10 technology trends for Smart Enterprises in 2015. 
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Managed Print Services provider 
Balreed is holding a series of open-
house events across the UK where 
businesses can learn how to optimise 
their document and infrastructure 
strategies.

The first two Peak Performance 
events will take place at Warwickshire 
Cricket Club, Edgbaston, Birmingham on 
Wednesday March 11 and at Bristol City 
Football Club on Thursday March 12. 
Additional events will be held throughout 
the UK during 2015.

Attendees will learn how to make 
the transition from established working 
practices to more efficient digital 
processes and workflows, including mobile 
working and the cloud.

Balreed will take visitors on a 
journey through the seven stages 
of print transformation, including  
product demonstrations and advice on 
implementing strategies for each stage. 
Balreed expects the full ‘journey’ to take 
about an hour and half. 

The seven stages include: 
1 Audit/Assessment/Solution Design/
Workflow, including tablet demonstrations 
of print auditing and floor plan analysis;
2 Professional services operation 
& workflow solutions, including 
demonstrations of secure release and 
follow me printing; mobile and cloud 
printing; scanning and document 
management; and print management, 
control and reporting;
3 Financing options, with explanations 
of the different types of contract or 
agreement, including ImageFLEX;
4 Remote Managed Services, including a 
live demonstration of a mini helpdesk and 
analysis of the benefits of proactive device 
management, such as 98%+ uptime, 94% 
first time fix and 30% remote resolution;
5 Deskside/Field service support, with 
information on call procedures and service 
level agreements (SLAs);
6 Account Management, including 
reporting, performance reviews & 
continuous improvement; and
7 3D and Production printing systems.

If you would like to attend, please visit 
www.balreed.com/events/ or call 0345 
000 8899 to register your interest.
www.balreed.com/events

Canon has launched a cashback promotion for a selection of its business products, including  Maxify 
business inkjet printers, i-SENSYS laser printers and imageFORMULA scanners.

Canon is offering up to £80 cashback depending on the model purchased. All you need to do is go online 
to www.canon.co.uk/printercashback and enter the required details. These include a valid serial number and 
either a copy of the till receipt (for in-store purchases) or an order confirmation (for internet purchases).

Canon Maxify printers are the company’s first business inkjet devices that offer the quality, print speed and 
low running costs demanded by business customers. Five colour models are eligible for cashback including a 
single-function printer and four multi-function all-in-ones. 

For businesses with higher print volumes or a preference for laser output, Canon’s offer includes eight 
i-SENSYS devices, encompassing colour and mono and single-function and multi-function devices.

The four imageFORMULA scanners eligible for cashback include sheetfed and flatbed models and Canon’s 
new portable scanner for working on the move or transporting between sites. 
www.canon.co.uk/printercashback

Putting you in control 
of your print management

The Olivetti / Y Soft Safe Q5 enables 
security, print and access management with 
monitoring and reporting across all print 
products regardless of the make and the 
number of people using the system.

It allows you to:

• Control your print costs

• Manage a mixed fl eet of machines

• Reduce paper and toner wastage

• Increase convenience for your staff, as they 

can print their jobs on any machine on the 

network

• Manage access throughout your by PIN, 

Username or IC Contactless Card

• Set up Rules-based Printing to allow just mono 

or colour output where appropriate

• Negotiate with one company and receive 

one invoice

• Work with your fully trained local “Best for 

Solutions” specialist offering the best advice 

and service

Access to MFPs and printers is secured and Print Roaming, 
Mobile Print and Rules-based printing are all possible 
across mixed media.

To fi nd out more about the 
range please call: Lynda Johnson 

on 08450 346501
Email:admin@olivettiagency.uk



AD OLIVETTI

Putting you in control 
of your print management

The Olivetti / Y Soft Safe Q5 enables 
security, print and access management with 
monitoring and reporting across all print 
products regardless of the make and the 
number of people using the system.

It allows you to:

• Control your print costs

• Manage a mixed fl eet of machines

• Reduce paper and toner wastage

• Increase convenience for your staff, as they 

can print their jobs on any machine on the 

network

• Manage access throughout your by PIN, 

Username or IC Contactless Card

• Set up Rules-based Printing to allow just mono 

or colour output where appropriate

• Negotiate with one company and receive 

one invoice

• Work with your fully trained local “Best for 

Solutions” specialist offering the best advice 

and service

Access to MFPs and printers is secured and Print Roaming, 
Mobile Print and Rules-based printing are all possible 
across mixed media.

To fi nd out more about the 
range please call: Lynda Johnson 

on 08450 346501
Email:admin@olivettiagency.uk



*Canon cashback available until 19th April 2015. On selected devices only - visit www.canon.co.uk/printercashback for full details and terms and conditions.

www.canon.co.uk/printercashback

They’ll keep an eye 
on the pennies 
while you keep  
an eye on  
the rest

UP TO 

£80/€95 

CASHBACK 

ON SELECTED  
PRODUCTS*



Reputation is all
Email marketing remains an incredibly 
important component of the overall 
marketing mix. Indeed, when email 
marketing can deliver an ROI of 
4,300%, according to the Direct 
Marketing Association, ever more 
organisations of every size recognise 
the importance of effective email 
marketing campaigns. 

Not all, however, understand the 
changing email marketing landscape. 
Email marketing is no longer about 
blanket emails to 100s of 1,000s of 
unknown recipients in the hope of 
achieving 0.1% click-through. Today, email 
marketing is about building relationships 
with existing, known prospects and 
customers – individuals who have actively 
provided contact details in return for 
valuable offers or content.

With marketing focusing more 
resources on fewer individuals, it is 
critical to ensure that emails actually 
arrive in recipients’ inboxes. Yet this is 
becoming increasingly challenging given 
internet service providers’ fast evolving 
attitudes to spam and the creation of the 
Sender Reputation. 

Reputation Risk
The Sender Reputation score, which 
ranges from 0 to 100, is based on bounce 
rate, the number of people that flag 
the email as spam and the number that 
unsubscribe. If a company sends out a 
badly considered email campaign that 
results in just a handful of people flagging 
the email as spam, the ISP will not only 
block the rest of that email campaign but 
also slash the Sender Reputation score. 

The model is simple: with a good 
Sender Reputation your emails will be 
safely delivered to each recipient’s in-box. 
With a bad reputation all subsequent 
batch email activity will be affected, 
resulting in not only marketing messages 
being blocked, but potentially an entire 

Every internet service provider (ISP) now attributes a Sender Reputation 
value to any organisation that generates high volumes of email. The risk for 
businesses with low scores is that all their email will automatically be seen 
as spam, arriving, at best, in the recipient’s spam folder and, at worst, being 
discarded. A poor Sender Reputation, warns John Paterson, Chief Executive 
of Really Simple Systems, doesn’t just have an impact on brand perception; 
it can also result in non-delivery of all batch emails, including invoices, 
remittance advice and support updates. 

invoice mail-out, which could have a 
business-critical impact on cash flow.

Real Time Performance
With ISPs tracking recipient behaviour in 
real time, a Sender Reputation score can 
plummet in less than an hour if an email 
campaign is poorly received. So how 
can an organisation avoid a bad Sender 
Reputation? 

The first step has to be to know and 
monitor performance continually and 
in real-time; without understanding the 
Sender Reputation value, it is impossible 
to understand just how well your email 
marketing campaign is being received. 

It is also worth testing email content 
on a small subset of the customer base 
before embarking upon the full mail 
out, especially for any new content or 
company direction. 

Actively manage each mail out and be 
prepared to pull a campaign immediately 
at any sign of a drop in Sender 
Reputation to avoid wider business 
impact – then work slowly and steadily 
with carefully managed activity to rebuild 
that value over the following few weeks.

Tailored and Targeted
It also important to improve radically 
the way email marketing campaigns 
are considered and managed. With the 
emphasis now on building relationships 
with known individuals, it is simply 
unacceptable to send unsolicited emails – 
to those on a purchased list, for example. 
This activity is a fast track to spam 
notifications and ‘unsubscribes’ and a 
very low Sender Reputation.

In contrast, high click-through levels 
indicate that recipients are interested in 
the email content, which will boost the 
Sender Reputation score. It is therefore 
important to tailor both the content and 
frequency of any email marketing activity 
in line with your current relationship with 

Marketing

the recipient. 
An individual who has, for example, 

provided an email address in order to 
download a white paper from a web site 
may be happy to receive a monthly email 
with content related to that paper, but 
may unsubscribe if deluged with daily or 
even weekly emails. 

In contrast, someone who has 
downloaded a white paper and watched 
a video is clearly more engaged with 
the company and more open to perhaps 
weekly email messages. Understanding 
the relationship and responding 
accordingly is now critical and demands 
a far more sophisticated approach to 
marketing messaging.

Conclusion
Email marketing has become increasingly 
important over the past few years 
but the introduction of the Sender 
Reputation is changing the game – and 
not just for marketers.

Organisations cannot simply 
create a new email message and hit 
send – the risks are now too high. The 
content and frequency of emails have 
to be predicated on the interest in the 
company already demonstrated by 
each recipient; the campaign must be 
proactively monitored; and organisations 
must set a clear minimum Sender 
Reputation value that cannot be passed 
to avoid any impact on other, business-
critical email activity.

Marketing has become increasingly 
core to business development, yet how 
many organisations can afford to let 
marketing play fast and loose not only 
with their corporate reputation but 
also with essential business processes, 
such as invoicing? Proactively managing 
the Sender Reputation has become 
a fundamental aspect of any email 
marketing activity. 
www.reallysimplesystems.com
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Visibility and control

How efficient is your mailroom?

Today, organisations communicate 
with customers, prospects, partners, 
associates and employees using a 
variety of channels. Doing so has 
benefits for the sender and the 
recipient.

Even so, making the transition to 
multi-channel communications is not 
always straightforward. According to 
an Opinionway survey for Neopost, UK 
businesses are struggling to manage 
digital and postal communications 
effectively, resulting in wasted time, 
human errors and a lack of traceability.

The survey of 280 small and medium-
sized firms (SMEs) reveals that over half 
of SMEs use both physical and digital 
channels for general correspondence 
(59%) and invoicing (53%). 

When asked about the challenges 
they face in their communication 
processes, almost half cited the amount 
of time wasted in the preparation of 
digital and paper-based communications 
(47%) and the risk of human error (45%). 
Just over half (51%) said they found it 
hard to keep a record of communications 
sent via multiple channels. 

To help such organisations manage 
the preparation, delivery and archiving 
of both paper and electronic documents 
– and provide a consistent customer 
experience across all channels – Neopost 
has introduced the neoPreference cloud-
based management tool.

Key features include the ability to:
1.  Centralise production of digital and 

postal communications. 
Use a single tool for the production 
of your digital and hard-copy 
communications, with centralised 
control and visibility of all your 
customer communications.

2.  Automate the creation of 
communications. 
Save time and minimise errors by 
creating processes for the production 
of your customer communications, 
including the uploading of Excel, 
Word, Powerpoint and PDF files and 
supporting material; the creation of 
address lists; and the addition of digital 
signatures.

3.  Send communications via multiple 
channels. 
Send communications via multiple 
channels from the same system. 
Once you have created your mailing 
just choose the channel to be used 
based on your own and/or individual 
customer preferences, including 
email attachment, weblink, a digitally 
certified email (with digital signature) 
or printing and mailing. 

4.  Archive all communications 
regardless of channel used. 
Keep a secure record of all 
communications you send – digital 
and postal – with 24/7 access to 
documents from a single system. 

5.  Track and trace digital 
communications. 
For compliance and security, 
Neopreference can track when 
communications are opened giving 
you a valuable audit trail for digital 
communications.
Neopost Digital Solutions Director 

Erwan Kernevez said: “We’ve developed 
NeoPreference so that businesses aren’t 
overwhelmed by the complexity a multi-
channel communication strategy can 
bring. As the office becomes increasingly 

Neopost introduces cloud-based tool to help SMEs implement and keep 
control of multi-channel customer communications

digitised, it’s essential 
that organisations 
fully incorporate 
digital thinking 
and working 
into their everyday life. NeoPreference 
enables SMEs to maintain a productive, 
organised business that manages paper 
and digital.” 

Compliance
Another major benefit of neoPreference, 
says Kernevez, is improved compliance.

“Compliance is a big problem, with 
over half of SMEs unable to track their 
communications, which means they 
will face problems when asked to 
show, or provide the status of, specific 
documents by the tax office or auditors. 
NeoPreference solves this problem by 
automating the preparation of important 
documents, such as, invoices, credit 
notes and statements, thus completely 
removing the possibility of human error. 
The tool also contains an advanced 
search engine, allowing SMEs to search 
for and retrieve their electronically cloud 
stored documents in an instant.”

He added: “As the workplace 
increasingly embraces the multi-
channel approach, it’s imperative that 
companies implement an effective 
mail management solution that does 
all the hard work and administration 
for them – by doing this they will see 
a big difference in terms of efficiency, 
customer satisfaction and, ultimately, 
sales.” 
www.neopost.co.uk

Document management specialist Data 
Capture Solutions (a Neopost Company) is 
advising businesses to reassess how they 
measure mail process efficiency. 

It points out that mailroom efficiency can no 
longer be judged simply in terms of how long it 
takes to open, sort and distribute inbound and 
outbound mail, but should also take into account 
opportunities to improve document workflows, 
e.g. for invoicing or sales orders, as these can 
have a significant impact on an organisation’s 
profitability and reputation.

To that end, it has developed an online 
calculator that shows organisations the effect 
that their mailroom has on profitability and 
where improvements can be made.

When conducting reviews for its customers, 
Data Capture Solutions uses the following five 
KPIs to measure efficiency:
1.  Access and Shareability: how long does it 

take for a mail item to reach the intended 
recipient?; 

2.  Cost of processing a high priority mail item: 
what is the cost of opening, sorting, scanning, 
distribution and data entry?;

3.  Throughput and productivity of dependent 
business processes; i.e. how long does it 
take to process an invoice or to service a 
sales order? This measure can be extended 
to any business process that is dependent on 
information arriving through the post, such 
as cheque processing, marketing response 
management or claims processing;

4.  Document storage costs:  how much does it 
cost to store documents on-site or in off-site 
storage?; and

5.  Customer service: to what extent can improved 
access to documents improve responsiveness to 
customer requests or complaints? 

 www.dcs.co.uk/mailroom-savings-calculator

SMS
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YOUR ROUTE  
TO DOCUMENT  
EFFICIENCY

TAKE YOUR FIRST STEP ON A SUCCESSFUL JOURNEY WITH BALREED AND DISCOVER 
HOW WE CAN DELIVER YOU RISK-FREE PRINT AND DOCUMENT PROCESSES.

BALREED ARE HOLDING A SERIES OF EXCLUSIVE OPEN-HOUSE EVENTS AROUND 
THE UK TO HELP BUSINESSES REACH THEIR PEAK PERFORMANCE, FOCUSSING 
ON OPTIMISING DOCUMENT AND INFRASTRUCTURE STRATEGIES.  

Join us on a journey to discover how you can improve the efficiency and resilience of your document 
infrastructure, and control the costs of your document processes.

DISCOVER

EDGBASTON STADIUM  
IN BIRMINGHAM

11TH 
MARCH 
2015 

9AM TO 5PM

BRISTOL CITY  
FOOTBALL CLUB

12TH 
MARCH 
2015 

9AM TO 5PM

Further events will be held around the country including in Sussex and London – details will be 
announced soon.

Visit: 

www.balreed.com

Call: 

0345 000 8899

Email: 

events@balreed.com

TO RESERVE YOUR PLACE  
AT THESE UNIQUE EVENTS:

02 Balreed - Peak Performance ad A4.indd   1 20/02/2015   15:32
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The Frama FREE  
Ink Initiative

Brand new look

The price of printer ink has been 
climbing steadily for many years 
and is now a real cause for concern 
for consumers and businesses alike. 
Unfortunately, this trend looks set to 
continue. 

The increasing price of raw materials 
means there will be price hikes for inks 
and consumables for the foreseeable 
future. In addition, ever stricter 
enforcement of environmental rules 
in China and India will drive prices up 
further.

Luxury Pricing
Printer ink is already measure-
for-measure more expensive than 
Champagne, Chanel No.5 perfume and 
even crude oil! In the consumer market, it 
is often cheaper to buy a new printer with 
ink included than it is to buy a refill for 
the very same printer!

A key component of franking 
machines is the printing function and, 
just like a standard printer, this requires 
an ink cartridge. Even with conservative 
use, ink costs can run to hundreds of 
pounds per year.

The solution!
In response to year-on-year increases in 
ink pricing, Frama is proud to introduce 
the Frama FREE Ink initiative!

Every Frama franking machine lease 
rental agreement will now be available 
with a FREE ink option. Our highly skilled 
team of account managers will assess 
your current usage and provide a pre-

determined number of cartridges with 
each machine.

The SMARTER Choice!
Frama is the fastest growing Royal Mail-
approved franking machine manufacturer 
and service provider in the UK.  

A subsidiary of parent company 
Frama AG, it draws upon 40 years of 
industry experience. Customers have 
access to an extensive range of Swiss 
manufactured products, produced to 
exacting quality standards, plus a UK-
based team of highly trained customer 
service professionals committed to 
delivering the Frama CareS customer 
service promise.

The current range of Matrix machines 
has won a Business Info Editor’s Choice 
award, reflecting Frama’s position as 
a high quality, innovative mailroom 
solutions provider.

Additional savings
Since 2009, stamp prices have increased 
by 59% for 1st Class and a staggering 
77% for 2nd Class mail. 

By switching from stamps to franking, 
you can save up to 20% on a 1st Class 
letter, 18% on a 2nd Class parcel and a 
massive 30% on a 2nd Class letter. Who 
wouldn’t want to save over a third on 
their postage costs?

Are you already a franking machine 
user? No problem! Using a Mailmark 
franking machine increases this saving by 
an additional 1p for 1st Class or 2p for 
2nd class.

With Mailmark, businesses also 
benefit from a more professional image, 
guaranteed accurate postage calculation 
and simple tariff updates via LAN 
download, thus avoiding incorrect pricing.
Don’t let rising ink prices eat away at 
your profits, sign up with Frama and start 
saving on spiralling ink costs today!
www.frama.co.uk

Frama counters rising ink 
costs with free ink bundle

Mailing powerhouses revamp 
corporate identities to reflect 
evolving areas of expertise

The 
increasing 
price of raw 
materials 
means there 
will be price 
hikes for 
inks and 
consumables 
for the 
forseeable 
future.

FREE INK
INITIATIVE

The changing nature of customer 
communications in the twenty-first 
century has prompted the two leading 
suppliers of mailing solutions – Pitney 
Bowes and Neopost – to unveil new 
corporate identities that better reflect 
their expertise in digital as well as 
postal communications.

Last month Pitney Bowes unveiled a 
new logo – only the third redesign in its 
95-year history – and a new corporate 
identity that swaps the bold upper 
and lower case branding of old with an 
entirely lower case font that looks more 
modern but less forceful.

Commenting on the new identity, 
Pitney Bowes president and CEO Marc 
Lautenbach said: “We are not the same 
company we were several years ago. 
We have expanded our business into 
high growth markets, including digital 
commerce and software, while at the 
same time continuing to innovate in our 
core mailing and shipping businesses. 
Our new brand strategy and identity not 
only reflect who we are today, but also 
where we are going in the future.”

Pitney Bowes EVP and chief 
marketing officer Abby Kohnstamm 
added: “The new brand strategy 
will clarify our role in the changing 
world of commerce, emphasising the 
interplay between physical and digital 
communications and also spotlighting 
emerging technology areas, such 
as location intelligence, customer 
information management and cross-
border commerce, where Pitney Bowes 
provides industry-leading solutions.”

Neopost has revamped its corporate 
identity with a new logo (all upper-
case beneath a graphic resembling a 
deconstructed envelope), a new slogan 
– Send. Receive. Connect. – and a new 
corporate colour.
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What are the actual prices for the 
lines and calls? 
Compare the prices to your current bills 
to confirm the claims. Are those prices 
guaranteed or only for the first year? Do 
you have the right to cancel if they raise 
prices?

Have they quoted for all the services 
you currently receive?
When comparing costs, many proposals 
include money you might be paying for 
an alarm line or lines for PDQs in your 
current costs but exclude them from the 
proposed costs.

When they present back your existing 
costs, check them against your actual 
bills.
Go through your recent bills and check 
that they are accurately reflected in the 
current cost column of the comparison.

Is the system being provided on a 
lease hire or lease purchase?
If the latter, what are the options at 
the end of the contract? Is there a cost 
for the transfer of title so you actually 
own it? If so, is that reflected in the 
claimed savings? If it is a lease hire, what 
happens at the end of the agreement? 
What happens if you need to expand 

the system during the lease? Will any 
equipment that’s added link to the same 
end date as the original agreement? 

Ask for a separate quote for outright 
purchase of the equipment.   
Then ask other suppliers for a purchase 
price so that you can compare. Ask them 
to break out the different elements of 
their costs, rather than just giving  a total 
figure. Ask them to confirm the rate of 
interest being charged.

What equipment is actually being 
supplied?
Ask for the make and model of all 
elements. Visit the manufacturers’ 
websites and see if they are current and 
the prices quoted are right.

Are there any charges that will be 
levied that are not identified in the 
proposals? 

Who is providing the finance?
If it is a third party finance contract, 
be wary as it will be harder if you want 
to challenge the contract later. If the 
finance is provided by the supplier or the 
equipment manufacturer then you have a 
greater chance of disputes being resolved.
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Free phone scams:  
what you need to know
Dave Millett of Equinox explains 
how to recognise if the offer of a 
free phone system is a good deal 
or a dirty trick

Telecoms

In 2011, three directors of a telecoms 
company in Norfolk were sent to jail for 
fraud. They enticed companies and charities 
with the promise of free phones, but those 
who took up the offer found themselves 
stuck in expensive, long-term contracts.  

Scams like these keep resurfacing – and 
companies keep getting caught out. 

They usually start with the promise of 
a new phone system for less than a firm’s 
current outgoings, backed up with a proposal 
that purports to compare current and future 
costs. Typically, these imply large savings, but 
in reality they are very short on detail and 
obscure the fact that you’re signing a lease hire 
agreement, plus a long-term commitment to 
lines and calls.

If you are approached with this type of 
deal, here are the questions to ask. Only accept 
answers in writing and if you sign the contract, 
add a clause based on the responses you 
received and state that it is on that basis that 
you’ve signed.

Reputable suppliers who have a genuine 
offer should be willing to answer these 
questions and agree to make responses 
part of the contract. 

Once you have all the answers, rework 
their ‘before and after’ pricing. Does it still 
show a saving or has it swung to a point 
where it is costing you money? 

If you have already signed one of these 
deals, there is still hope. If there was a false 
inducement to purchase, the deal could be 
struck down by a court. Trading Standards 

is another option. If you are a company of 
fewer than 10 people, check to see if the 
supplier is registered with the Ombudsman 
scheme (www.ombudsman-services.org/
communications.html), as they offer free 
binding arbitration.

There are some genuinely good deals 
being offered but there are also far too 
many dodgy ones. The old adage, ‘if 
something looks too good to be true’, holds 
here – if it looks too good, it’s probably 
dodgy.

Dave Millett is an independent telecoms adviser with more than 35 years’ experience in the 
telecoms industry. He has worked in European Director roles for several global companies 
and now runs Equinox, a leading independent brokerage and consultancy firm. He works 
with many companies, charities and other organisations and has helped them achieve 
savings of up to 80%. He also regularly advises telecoms suppliers on how to improve their 
products and propositions.    www.equinoxcomms.co.uk 
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Air conditioning provider Building & 
Maintenance Services Limited (BMS) is 
using the Real Asset Management (RAM) 
mobile app to improve the accuracy and 
management of its asset register.

Specialising in the industrial, commercial 
and leisure sectors, BMS engineers regularly 
visit 150 sites across the UK, maintaining 
anything from one to 900 heating and air 
conditioning units. 

The difficulty of maintaining audit trails 
for so many assets using a paper-based 
system prompted BMS to implement RAM’s 
Series4000 asset software and asset tracking 
app, which make it quick and easy for BMS 
engineers to log the location of, and record 
any changes to, its assets. 

Steve Langmaid, Service Manager at BMS, 
said: “Prior to deciding to go down the mobile 
app route, our engineers would download 

a spreadsheet when they were on site via 
Dropbox folders accessed on their mobile 
device. They would then check if the asset 
was correct against the information held 
on the spreadsheet. It was a highly time-
consuming and manual process, which also 
gave us very limited real-time visibility of 
what was taking place.

“Now, all the engineers have to do is scan 
the barcode on the asset and complete a 
simple series of questions embedded 
within the system to confirm 
that they have checked a piece of 
equipment, that the information is 
correct and that it matches the asset.”

The app ensures engineers can 
upload information quickly and 
efficiently from any location and 
helps reduce the potential for human 
error when tracking assets 

across different locations.
Langmaid added: “The majority of our 

workforce is field-based and the advantage 
of RAM’s mobile solution over the other 
providers that we spoke to is its compatibility 
with both tablet and mobile phone devices. 
One of the main benefits for us is the ability 
to easily trace what work has been and is due 
to be done. In addition, we have a complete 
audit trail for every asset.”

On the asset trail

Keeping track 
of assets 
used to be 
a relatively 
straight-
forward 
process – 
albeit one 
that was 
boring...

Asset tracking & mobile working

Asset tracking is not 
just for Christmas, 
Easter or Year End
As businesses have become more 
mobile, so have their assets, to the 
point where it is no longer possible to 
retain visibility and control of assets 
solely through an annual audit. Instead, 
says Karen Conneely, you should enable 
employees to track assets continuously 
with a simple smartphone app.

Society today is mobile in so many ways, 
but while organisations have developed 
any number of strategies to support a 
mobile workforce and customer base, few 
have implemented effective policies to 
control and track an increasingly mobile 
asset base that moves not just within, but 
also beyond, an organisation’s physical 
boundaries.

Keeping track of assets used to be a 

relatively straightforward process – albeit 
one that was boring and grudgingly 
undertaken. Someone in IT, finance or 
facilities management would perform a 
physical audit, typically using a barcode 
reader, perhaps once a year to gain an 
up-to-date view on asset status and 
location. This enabled Finance to update 
the balance sheet and the IT/facilities 
management teams to track asset 
damage or loss.

In today’s highly mobile society, when 
organisations manage assets on behalf of 
other people or allocate expensive assets 
to individuals for definite or indefinite 
periods, organisations need to change the 
way the asset base is managed. 

Imposing Control
From the school or college providing 
students with tablets and video 
equipment for art projects to the NHS 
Trust or GP surgery providing 24-hour 
blood pressure monitoring or walking 
frames to patients at home, or even 
the hotel looking to keep track of 
guests’ expensive luggage, assets are 
permanently on the move.

So just how are those assets going 
to be tracked? As the NHS increases 
its focus on delivering more care in the 
home, how are Trusts and GP surgeries 

Kicking off a new series on apps for business, we look at how smartphones 
could revolutionise asset tracking

Karen Conneely: smarter asset tracking
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Hopkins, a Leeds-based supplier, 
installer and maintainer of catering 
equipment for fish and chip shops, has 
increased efficiency and productivity 
after implementing a paperless mobile 
workforce management solution from 
BigChange.

Each of the 17 vehicles used by the 
family-run firm’s refrigeration, plumbing, gas 
fitting and electrical engineers has been fitted 

with a BigChange rugged mobile computer. 
As well as providing satellite navigation 
and vehicle tracking, the computers enable 
engineers to communicate with back office, 
access up-to-the-minute job schedules and 
complete job specific electronic worksheets. 

Electronic worksheets have replaced the 
mountains of paperwork that used to have 
to be returned to the office and enable 
customers to be invoiced immediately a job 
is completed.

Managing director Chris Hopkins said: 
“BigChange saves us a lot of time and hassle. 
Our engineers get important messages 
without having to talk while driving or 
interrupt another job. We can plot the best 
routes to customers and avoid delays by 
navigating around traffic hotspots. We can 
see where our engineers are in real-time and 
what they are working on, so we can allocate 

the best placed, suitably qualified technician 
immediately, even if they are en route, and 
tell customers exactly when he will arrive.”

He added: “JobWatch is a brilliant 
management tool. It allows us to pick up 
trends in service data that we can study to 
improve operational performance. Timesheet, 
stock control and turnaround time data can 
be analysed, and all are getting better.”

Administrators can access JobWatch from 
a PC, tablet or mobile phone, enabling them 
to schedule emergency jobs outside business 
hours without having to return to the office.
www.bigchangeapps.com

Managing without paper

A one-off 
or annual 
audit can be 
replaced by 
routine, even 
daily activity 
underatken 
by those 
interacting 
directly with 
the assets.

going to retain visibility of equipment 
provided to individuals for home use? 
How will they ensure the equipment 
is in place, check for maintenance 
requirements and manage returns when 
the equipment is no longer required? 
Without an up-to-date view of asset 
location, there is a significant risk of loss 
and mismanagement.

Routine Audit
So how can an organisation make asset 
audits a routine and simple day-to-day 
activity? With the latest generation 
of mobile apps, organisations have 
the chance to devolve responsibility 
for managing and auditing the asset 
estate away from IT and Finance and 
towards operational areas. The model 
is compelling: there is no additional 
hardware investment and the low cost 
software can be downloaded from the 
Apple store or Google Play. It works on 
any device and training requirements are 
minimal as most people know how to use 
a smartphone. 

Armed with the mobile asset 
management app, staff can undertake 
physical audits using their smartphone 
camera to scan barcodes – in the same 
way that the laser scanner on a PDA has 
been used in the past. The difference is 
that with ubiquitous smartphone use, 
an organisation can move away from 

dedicated equipment and dedicated audit 
individuals and devolve responsibility 
across the organisation. A one-off or 
annual audit can be replaced by routine, 
even daily activity undertaken by those 
interacting directly with the assets.

Real Time Information
Simple, immediate access to up-to-date 
asset information transforms the way 
organisations can utilise and control a 
mobile asset base. For example, the art 
teacher allocating camera equipment 
to students will automatically scan 
the equipment as part of the process, 
ensuring a full and up-to-date record. 
Similarly, within the NHS, equipment can 
be scanned as it leaves and is returned to 
the hospital or GP surgery. 

Meanwhile, the IT support person 
faced with a malfunctioning laptop can 
use the app to log on to the asset tracking 
software and view the asset’s history and 
maintenance status immediately. As part 
of the support process, the interaction 
with that asset will automatically update 
the asset register, ensuring that the 
laptop’s latest location is also accurate.

This model can even be used by 
hotels wanting to improve the tracking 
of guests’ luggage through the arrival, 
check-in, transfer-to-room and storage 
processes. Porters could use the mobile 
app to scan each guest’s luggage on 

arrival. Each bag would automatically be 
assigned to an individual or room and 
then be tracked throughout the guest’s 
stay. As well as minimising the risk of lost 
luggage, this approach could also improve 
security, as any untagged luggage left in 
the hotel building would immediately be 
deemed suspicious. 

Conclusion
Organisations in every market are 
operating a far more complex and fluid 
asset base, and the traditional, once-a-
year approach to tracking those assets 
is no longer good enough. Waiting for 
Christmas or Year End to undertake a one-
off audit is not going to work in such a 
mobile environment.

By enabling diverse individuals to 
utilise the new generation of app-based 
asset tracking solutions, organisations 
can gain real-time visibility of asset 
location, value and status. This 
information empowers asset owners and 
budget holders to make critical asset 
management decisions, enabling them 
to impose control over their continually 
changing yet increasingly valuable 
property.
www.ramplc.com  •  01689 892100

Karen Conneely is Group Commercial 
Manager of Real Asset Management.
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Talking Point

The two academics from Stockholm 
University and Cass Business School 
in London argue that the relentless 
focus on health and happiness is 
giving rise to ‘wellness syndrome’, 
which could actually do more harm 
than good.

Professor André Spicer of Cass 
Business School said: “For many 
years, governments have attempted 
to control how much people eat and 
drink, whether we smoke and exercise, 
and how happy we feel. More recently, 
big companies have got in on the act. 
They encourage employees to sign up 
to wellness plans which require them 
to adopt a healthy diet, exercise, quit 
smoking and cut down on their drinking. 

“This fixation on health and 
happiness often backfires. An obsession 
with individual wellness actually makes 
some people more anxious, guilty, 
depressed and ultimately unhealthy, 

both physically and mentally. People are 
under pressure to keep up an appearance 
of being upbeat and happy, even when 
they are not.”

He adds: “The pressure to maximise 
our wellness can make us feel worse. We 
have started to think that a person who 
is healthy and happy is a morally good 
person while people who are unhealthy 
and unhappy are moral failures.”

The Wellness Syndrome reveals 
how more and more companies are 
introducing wellness programmes 
for employees. In the US, companies 
already spend more than $6 billion on 
such programmes and over 70% of the 
Fortune 250 have employee wellness 
programmes in place. These can include 
everything from smoking cessation and 
weight loss programmes to free gym 
membership, healthy eating advice and 
life coaching. 

This tendency, the authors argue, 

A new book, The Wellness Syndrome by Carl Cederstöm and André Spicer, 
provides a welcome antidote to the creeping cult of corporate ‘wellness’.

Talking Point: 
Corporate wellness

n More than three quarters (78%) of managers 
with responsibility for recruiting staff wouldn’t 
hire a candidate who is obese, according to a 
survey of 480 managers by employment law 
consultancy Protecting.co.uk. This rises to 89% 
of managers working in retail and public-facing 
business sectors. More than half (56%) are 
concerned that an obese candidate might take 
more time off work due to illness.

n Half (51%) of UK workers want their 
employer to care more for their well-being, 
for example by providing flexible working 
(20%), recognition of their efforts (20%) 
and protection insurance (15%). In a survey 
by pensions and insurance firm Friends Life, 
only 3% of employees said they wanted their 
employer to care less.

n National workplace health programme 
Workplace Challenge has launched its 
2015 programme to encourage workers to 
take more exercise by joining up with their 
colleagues and taking a team approach to 
getting active. ‘My Team 2015’ awards points 
for taking part in sports and other physical 
pursuits and ranks workplaces for their 
achievements. New this year is an iPhone 

app that makes it easier to log activity and 
includes social elements so that colleagues 
can congratulate each other on their 
successes and compete against people with a 
similar activity level via bespoke leaderboards. 
www.workplacechallenge.org.uk 

n Nuffield Healthscore has 
been shortlisted in the ‘Keep Me 
Healthy’ category of the first AXA 
PPP Health Tech & You Awards. 
The awards, a joint initiative 
between AXA PPP healthcare, 
2020health and the Design 
Museum, aim to celebrate and 
showcase the best in personal 
health technology innovations. 
One of 24 finalists, the Nuffield Healthscore 
fitness and wellbeing app guides users towards 
healthier lifestyle choices by monitoring daily 
habits and providing a personal health score. 
All finalists will be showcased in a public 
exhibition at the Design Museum in London 
from March 10-April 26 2015. 

n Workers aged 30-49 years take more sick 
leave than any other age group and one in 
three feels constantly stressed, according 

to research from AXA PPP healthcare. In the 
last six months, middle-aged workers have 
taken an average of 2.3 days off sick – 12% 
have taken as many as five or six days off, the 
equivalent to a working week.

n Businesses that help foster friendships at 
work can look forward to a more satisfied 
and loyal workforce, or so the results of the 
Globoforce 2014 UK and Ireland Workforce 
Mood Tracker suggest. The survey of 1,200 
workers found that almost half (45%) of 
those questioned have no colleagues they 
consider to be real friends. Of those that do, 
62% say they love their company and 24% 
intend to stay with their employer for as long 
as possible, compared to 16% of those who 
don’t have friends at work. 
www.globoforce.com

n Almost half (48%) of 3,000 business people 
surveyed by serviced office provider Regus say 
they are closer to burning out than they were 
five years ago. The top triggers of workplace 
stress are lack of exercise, feeling understaffed 
and job insecurity. Two thirds (68%) say 
freedom to work away from the main office 
from time to time can help relieve stress.

has gone so far that some organisations 
have now moved from banning smoking 
to banning smokers. Following the lead 
of the Mayo Clinic, many health care 
organisations no longer employ people 
who smoke and routinely test employees 
to ensure they stay off cigarettes. 
Other firms force employees to wear 
life-tracking technologies that keep a 
record of their heart rates, stress levels, 
how much they eat and their sleeping 
patterns. 

Dr Carl Cederstöm of Stockholm 
University says the wellness culture is 
also influencing leadership styles, with 
CEOs routinely displaying their physical 
prowess by engaging in adventure sports 
and endurance activities. Between 2001 
and 2011, the number of US CEOs who 
ran marathons increased 85%. 

“The assumption is that to be a 
good corporate leader, you don’t just 
need to be good at your job, you also 
need to be super fit. This myopic focus 
on wellness can lead to new forms of 
discrimination. It can lead to people who 
have a perfectly suitable skill-set for a 
job being overlooked because they are 
deemed to be unhealthy or unfit. People 
who fail to look after their bodies are 
now demonised as lazy, feeble or weak-
willed,” he said.

To find out more or to order a  
copy of this entertaining book, visit 
www.wellness-syndrome.com.
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Employment Law & You

1.Obesity can constitute a 
disability at work
In a long-awaited ruling, the Court of 
Justice has determined that obesity 
can constitute a ‘disability’, but only 
if it hinders the full and effective 
participation of the person concerned 
in their professional life on an equal 
basis with other workers. What does 
this mean in practice?
n Does this mean that anyone who is 
obese is considered disabled? No, only 
where the impact of obesity has an 
effect on normal day to day activities.
n Will this case be followed in the UK? 
Yes, because it is an EU decision — but 
how it is interpreted in the UK may be 
open to debate.
n Was obesity covered in the UK 
already? Arguably yes, if it were 
considered a long-term physical 
impairment.
n What are an employer’s obligations? 
For pre-employment there should be no 
discrimination on the basis of a person’s 
size. There is the possibility that some 
cases will arise but we expect those to be 
few and far between.

In employment there may be 
requests/reasonable adjustments to 
consider, e.g. specialist equipment, 
allocated parking, bigger portions from 
the canteen, supersized lunch breaks. 
Where the requirement is reasonable we 
would expect that businesses have dealt 
with this anyway, particularly if there is a 
health and safety requirement, such as a 
chair that supports a worker’s weight.

In the termination of employment, 
size should not be used unless 
reasonable. However, it may be relevant 
if, for example, the worker cannot 
undertake their duties effectively (say a 

firefighter who cannot climb a ladder or 
carry a weight).

2. Cap on back-dated holiday 
claims
The prospect for significant back 
pay claims has receded since the 
introduction of the Deduction from 
Wages (Limitation) Regulations 2014. 
The regulations will limit all unlawful 
deductions claims to two years before 
the date the ET1 is lodged; and they 
explicitly state that the right to paid 
holiday is not incorporated as a term 
in employment contracts. However, 
there may be challenges to these 
regulations.

Employers that can reach July 2015 
with no claims brought against them 
should be able to limit any scope for 
back pay. In every case a detailed 
assessment on the merits should be 
undertaken as there may not have been 
a ‘series of deductions’ – and/or the last 
‘deduction’ may have fallen more than 
three months prior to the claim being 
submitted, and so time may have run out 
to make a claim. In particular where the 
employer has changed payments to be 
in line with Bear Scotland and no claim 
has been presented, the employee will 
have limited opportunity to make a back 
pay claim.

With the implementation of FRS 102 
in 2015, employers will be obliged to 
show liabilities for outstanding holiday 
pay within their accounts and will need 
to take a view on potential liability for 
these types of claims in so doing.
www.cronersolutions.co.uk
www.wolterskluwer.com

Richard Smith, Croner 
head of HR at Wolters 
Kluwer, looks at two 
recent employment law 
developments and assesses 
the impact they will have on 
UK businesses.

Employment 
Law Update

Be careful what you 
wish for
New survey reveals risks of offering 
genetic screening as a perk

One quarter of UK bosses would like to extend health 
screening into genetic testing as they strive to retain 
and attract top talent, a new survey has found. A 
further 16% would consider screening if it reduced 
the cost of key person insurance.

The option is becoming more attractive for businesses 
and top employees as the price of full DNA testing 
falls and the development of medicines fine-tuned to a 
patient’s genetic make-up becomes a possibility.

Yet legal considerations remain a stumbling block, 
with 76% of UK business leaders questioned ahead of 
the Astellas Innovation Debate 2015 citing potential 
legal repercussions as an inhibiting factor. In the UK, it 
is a criminal offence to test DNA without an individual’s 
consent and European legislation prohibits businesses 
from gaining access to their employees’ genetic data.

Baroness Helena Kennedy, QC, Vice President of the 
Patients Association and former Chair of the Human 
Genetics Committee, suggests these qualms are well 
placed, pointing out that genetic screening of employees 
could be more Pandora’s box than panacea.

She said: “It’s a testament to mankind’s ingenuity 
that genetics and technology are combining to bring the 
prospect of personalised medicine much closer. But knowing 
the facts about our genes can also bring challenges. For 
example, our genetic information could be misused by 
insurers, who could over-interpret the information in our 
genes, wrongly suspect we are susceptible to some disease 
and so not provide us with the kind of insurance we need.

“Similarly, if an employee shared some genetic 
information with his or her boss that indicated a higher 
risk of, say, cancer or a neurological disease, the employee 
would be at higher risk of discrimination in the workplace 
in the form of redundancy or being passed over for 
promotion. This in turn leaves the employer vulnerable 
to accusations of discrimination. And then, on a personal 
level, employees might well need professional support if 
they become distressed at the prospect of a disease that 
they might or might not develop.” 

In the Astellas survey, 
one in five bosses (22%) 
admitted that an employee 
who revealed a genetic risk 
of serious illness would run 
a greater risk of redundancy 
and become less eligible for 
promotion.

The Astellas Innovation 
Debate, organised and 
funded by Astellas Pharma 
EMEA, took place at 
the Royal Institution of 
Great Britain on 29th 
January 2015. For more 
information, visit www.
innovationdebate.com.

Tread carefully:  
Baroness Helena Kennedy, QC
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@samsungbusiness 

www.samsungbusiness.com

Specialists in Business Class Internet  
Connectivity, SIP and Voice over IP 

@SpitfireUpdates 
www.spitfire.co.uk

Innovative Presentation Solutions  
www.steljes.com

MFPs & Document Management Solutions  
to Revolutionise your Workflow 

@ToshibaTEC_UK 
www.toshibatec.co.uk

Zebra Pen Supplying Quality Writing  
Instruments for over 100 Years 

www.zebrapen.co.uk

Providers of award winning  
mailroom equipment 

@framafranking 
www.frama.co.uk

Protective Packaging Products for Business   
www.sealair.co.uk

MFP & Colour Printing Document Systems 
www.sharp.co.uk

Microphones, Headphones and  
Wireless Systems  

www.sennheiser.co.uk

Notepads & Filing Products of Excellence  
www.exaclair.co.uk

Paper Shredders, Binding and Laminating  
Machines, Workstation Accessories and Bankers Box 

Filing and Storage 
www.fellowes.com/gb

Digital Dictation & Recording Solutions   
www.olympus.co.uk

Mailroom Automation Solutions 
www.opex.com

MFP’s, Colour Printing, Communications  
& AV Business Systems 

business.panasonic.co.uk/communication-solutions

The World Leader in  Auto Feed Shredding 
www.rexeleurope.com

Communications Solutions for  
Voice & Video 

www.aastra.co.uk

Brother is a leading technology specialist providing 
print, scan, label and communications solutions. 

@Brother_UK
www.brother.co.uk

FOLLOW THEM  
ON TWITTER



AD SELECTAMARK

Selectamarkplc
Advanced Asset Protection

For more information visit

www.selectadna.co.uk 
or contact 

+44 (0)1689 860757

Protect Stock, 
Assets and Cash
from theft and robbery*
SelectaDNA gives you day and night time protection 
against robberies, break-ins and theft.

Activated by money clips, panic alarms, pressure pads 
and a variety of other devices the SelectaDNA Spray 
can be integrated into your existing security system or 
installed as a standalone system. DNA identification is 
feared by criminals worldwide as being identified by a 
unique SelectaDNA code irrefutably places a suspect 
at the crime scene. The SelectaDNA Spray can be used 
in conjunction with SelectaDNA Gels and marking 
compound to make the whole business a no go area for 
criminals.

*In Police trials SelectaDNA has reduced theft and 
burglaries by up to 83%.

DA0122/1

Selectamark Security Systems plc, 
 1 Locks Court, 429 Crofton Road, 
Locksbottom, Kent, BR6 8NL. UK.

SelectaDNA is a registered trademark of:

* The SelectaDNA Property marking product is a Secured by Design approved product.
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